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Read the given passage carefully and answer the questions that follow:

While researching micro-famous Linkedin users, I realized there was no escaping the
influencer industry. If tech and finance professionals with stable, high-paying careers with
cushy benefits felt the need to supplement their status and income by becoming influencers,
what hope was there for the rest of us? In truth, I should have realized this a long time ago.
In an increasingly unpredictable economy. one with massive wealth disparity and mass
layotfs, where landing a solid career path feels out of reach for so many, of course the
industry that promises self-employment and creative freedom sounds like the best possible
option. The first inkling that the influencer industry would become a very big deal occurred
during a different period of economic precarity. In her new book, The Influencer Industry:
The Quest for Authenticity on Social Media, Emily Hund analyzes how in the wake of the
Great Recession starting in late 2007, individual bloggers charted a new path to financial and
social fulfilment, and launched an entirely new cottage industry that would threaten the
institutions it circumvented.

“While individual participants looked for a route to autonomy, stability, and professional
fulfilment that seemed impossible elsewhere, they ended up creating a value system that
advanced the erosion of boundaries between individuals’™ inner lives and commercialism,
asking us to view ourselves as products perpetually ready for market, our relationships as
monetizable, and our daily activities as potential shopping experiences.” Hund writes.
“Influencers are neither a flash in the pan nor bubble about to burst, but indicators of a
paradigm shift in the way we think about each other and ourselves™, Hund writes.

The economic crisis in the 2000s was the last straw that pushed this industry forward.
Before that, we had lots of other factors that had been bubbling for a long time — in the US,
for example, the valorization of entrepreneurialism and self-branding. especially since the
1980s. We love public figures who we think are just being themselves and are still successful
at whatever they do. Then there was the software that made it really easy and accessible for
people who were not technical experts to create a web presence for themselves and build
newsletters and personal websites. There was also this optimism at the time that social media
was going to democratize culture, that it was going to be a way for you to take control of
your selfhood. At the same time. the media industry was facing significant challenges
adapting to the digital world, and advertisers were looking for new places that had a greater
return on their investment for their ads. They discovered these individual people who had
really loval audiences. and that was appealing to advertisers.

In the beginning, “blogger™ was like a dirty word. Some editors were starting to embrace
them, others were not. Then publications continued to shut down and working within fashion
media became more and more precarious. At the same time, Instagram was eating everything
in early part of the 2010s. Eventually, it became really clear that editors needed to cultivate
themselves and their publications online, drawing from the monetization strategies that
bloggers and influencers used. Women were central to this transformation. Many women
found that traditional industries — often hostile to parenthood or offering little flexibility —
failed to provide viable career options. So, they turned to social media. As people began to
recognize the cultural weight of influencers, they transitioned from being dismissed as party
crashers to securing front-row seats at major events.



Sub questions

Question Number : 1 Question Id : 5310021175 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Why does turning to the influencer industry feel like the best possible option today?
Options :

5310024481 Because landing a stable job with a solid career path is very easy today.

5310024482, OWing to a relatively predictable economy.
5310024483, Because of massive wealth disparity and mass layoffs today.

5310024434 Because a traditional job offers creative freedom

Question Number : 2 Question Id : 5310021176 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Which of the following is not an implication of “an entirely new cottage industry™ referred to
in the passage?

Options :

5310024485.

The creation of a new, informal and decentralized business model without the need for a
larger. traditional corporate structure.

5310024486.
Creation of a structure where individuals using digital platforms can create and promote
content for a living.

5310024487.
It highlights a shift towards self-employment. creativity and an ability to monetize personal
brands.

5310024488, 1he collapse of the fashion industry.

Question Number : 3 Question Id : 5310021177 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

What are the respective meanings of the phrases “a flash in the pan™ and “a bubble about to
burst™ used in the passage?

Options :

5310024489 Thunderstorm and rain.



5310024490, Something short-lived and about to end.
5310024491 Ephemeral and out of order.

5310024497 Insignificant and materialistic.

Question Number : 4 Question Id : 5310021178 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Which of the following options according to the passage is not a reason which makes
influencers appealing to advertisers?

Options :

5310004493 1 hey have a great return on investment.

5310024494 1 hey have really loyal audiences.
5310024495, 1hey are affordable substitutes to celebrities.

5310004496, 1 hey helped advertisers adapt to the digital world.

Question Number : 5 Question Id : 5310021179 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Why did many women turn to social media and the influencer industry?
Options :

5310024497 Slnce they had paid maternity leaves at their workplace.

5310024498, As traditional industries were hostile to parenthood.
5310024499 As corporate jobs provide more flexibility.

5310024500, As they failed to adopt the monetization strategies of bloggers.

Question Id : 5310021174 Question Type : COMPREHENSION Sub Question Shuffling Allowed : Yes Group
Comprehension Questions : No Question Pattern Type : NonMatrix

Question Numbers : (1 to 5)



Read the given passage carefully and answer the questions that follow:

While researching micro-famous Linkedin users, I realized there was no escaping the
influencer industry. If tech and finance professionals with stable, high-paying careers with
cushy benefits felt the need to supplement their status and income by becoming influencers,
what hope was there for the rest of us? In truth, I should have realized this a long time ago.
In an increasingly unpredictable economy. one with massive wealth disparity and mass
layotfs, where landing a solid career path feels out of reach for so many, of course the
industry that promises self-employment and creative freedom sounds like the best possible
option. The first inkling that the influencer industry would become a very big deal occurred
during a different period of economic precarity. In her new book, The Influencer Industry:
The Quest for Authenticity on Social Media, Emily Hund analyzes how in the wake of the
Great Recession starting in late 2007, individual bloggers charted a new path to financial and
social fulfilment, and launched an entirely new cottage industry that would threaten the
institutions it circumvented.

“While individual participants looked for a route to autonomy, stability, and professional
fulfilment that seemed impossible elsewhere, they ended up creating a value system that
advanced the erosion of boundaries between individuals’™ inner lives and commercialism,
asking us to view ourselves as products perpetually ready for market, our relationships as
monetizable, and our daily activities as potential shopping experiences.” Hund writes.
“Influencers are neither a flash in the pan nor bubble about to burst, but indicators of a
paradigm shift in the way we think about each other and ourselves™, Hund writes.

The economic crisis in the 2000s was the last straw that pushed this industry forward.
Before that, we had lots of other factors that had been bubbling for a long time — in the US,
for example, the valorization of entrepreneurialism and self-branding. especially since the
1980s. We love public figures who we think are just being themselves and are still successful
at whatever they do. Then there was the software that made it really easy and accessible for
people who were not technical experts to create a web presence for themselves and build
newsletters and personal websites. There was also this optimism at the time that social media
was going to democratize culture, that it was going to be a way for you to take control of
your selfhood. At the same time. the media industry was facing significant challenges
adapting to the digital world, and advertisers were looking for new places that had a greater
return on their investment for their ads. They discovered these individual people who had
really loval audiences. and that was appealing to advertisers.

In the beginning, “blogger™ was like a dirty word. Some editors were starting to embrace
them, others were not. Then publications continued to shut down and working within fashion
media became more and more precarious. At the same time, Instagram was eating everything
in early part of the 2010s. Eventually, it became really clear that editors needed to cultivate
themselves and their publications online, drawing from the monetization strategies that
bloggers and influencers used. Women were central to this transformation. Many women
found that traditional industries — often hostile to parenthood or offering little flexibility —
failed to provide viable career options. So, they turned to social media. As people began to
recognize the cultural weight of influencers, they transitioned from being dismissed as party
crashers to securing front-row seats at major events.



Sub questions

Question Number : 1 Question Id : 5310021175 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Why does turning to the influencer industry feel like the best possible option today?
Options :

5310024481 Because landing a stable job with a solid career path is very easy today.

5310024482, OWing to a relatively predictable economy.
5310024483, Because of massive wealth disparity and mass layoffs today.

5310024434, Because a traditional job offers creative freedom

Question Number : 2 Question Id : 5310021176 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Which of the following is not an implication of “an entirely new cottage industry™ referred to
in the passage?

Options :

5310024485.

The creation of a new, informal and decentralized business model without the need for a
larger. traditional corporate structure.

5310024486.
Creation of a structure where individuals using digital platforms can create and promote
content for a living.

5310024487.
It highlights a shift towards self-employment. creativity and an ability to monetize personal
brands.

5310024488, 1he collapse of the fashion industry.

Question Number : 3 Question Id : 5310021177 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

What are the respective meanings of the phrases “a flash in the pan™ and “a bubble about to
burst™ used in the passage?

Options :

5310024489 Thunderstorm and rain.



5310024490, Something short-lived and about to end.
5310024491 Ephemeral and out of order.

5310024497 Insignificant and materialistic.

Question Number : 4 Question Id : 5310021178 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Which of the following options according to the passage is not a reason which makes
influencers appealing to advertisers?

Options :

5310024493 1 hey have a great return on investment.

5310024494 1 hey have really loyal audiences.
5310024495, 1hey are affordable substitutes to celebrities.

5310004496, 1 hey helped advertisers adapt to the digital world.

Question Number : 5 Question Id : 5310021179 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Why did many women turn to social media and the influencer industry?
Options :

5310024497 Slnce they had paid maternity leaves at their workplace.
5310024498 As traditional industries were hostile to parenthood.

5310024499, As corporate jobs provide more flexibility.

5310024500, As they failed to adopt the monetization strategies of bloggers.

Sub-Section Number : 2
Sub-Section Id : 531002103
Question Shuffling Allowed : No

Question Id : 5310021180 Question Type : COMPREHENSION Sub Question Shuffling Allowed : Yes Group
Comprehension Questions : No Question Pattern Type : NonMatrix

Question Numbers : (6 to 10)



Read the given passage carefully and answer the questions that follow:

The “Clean Girl Aesthetic’ became the most popular trend on TikTok. The premise is all
about keeping your entire beauty look fresh and natural. Basically, the "Clean Girl Aesthetic’
walked, so “quiet luxury’ could run. From your hair to your makeup, the look calls for a
minimalistic and simple take on everything At the time, it seemed to champion a clean and
minimalist beauty routine of dewy skin, fluffy brows and a slicked-back low bun. But after
taking a deep dive into the aesthetic, we found it had a few red flags which we can’t
overlook anymore. Here’s everything you need to know about the trend and why it can be
problematic to try out.

The *Clean Girl Aesthetic’ puts mostly white women front-and-center as the preeminent
aspirational figure on TikTok. The hashtag tag lacks diversity and caters to one specific
demographic. The trend alienates BIPOC women, fat women, women with acne-prone skin,
women with disabilities, older women and so forth. Also, adding “girl” to the name limits
non-binary folks from feeling welcome to participate in the look.

Moreover, the phrase ‘clean girl’ implies there’s a ‘dirty girl” aesthetic. The popular trend
makes wearing a full face of makeup or having textured skin seem less desirable. It also
makes you wonder if having acne, natural hair or even body hair puts you in the ‘dirty’
category. Again, the aesthetic punishes those who don’t fit in this very specific idea of what
‘clean’ means and looks like.

"[This is] just one trend of many and it can be inspirational, but ‘clean girl” also reflects the
values in our society of what the ideal woman is like, as a sort of reincarnation of girl boss.”
explains_one creator. “It [perpetuates] consumerism and white privilege and tells us that the
perfect woman has the perfect looking life and is constantly working on herself.

New hashtags are challenging the aesthetic and elevating more communities on the platform.
For example, the #LatinaGirl Aesthetic sheds light on different Latinx cultures, representing
not one, but many Latinx women who don’t fall into a single category. Other hashtags like
#CleanMakeupForBlackGirls and #CleanlookBlackGirl are showing this trend can work on
all skin tones. Even the “clean girl’ tag is getting bombarded with women who have had
enough. One commenter said it best: “Why is there a new aesthetic every day? Life is less
stressful when [you] don’t think about what girl aesthetic you want to be for the day. Just be
yourself.”

Sub questions

Question Number : 6 Question Id : 5310021181 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Choose the most appropriate title for the given passage:

Options :

5310004501, 1he “Clean Girl Aesthetic’: Embracing and Celebrating Diversity.

5310024502, The “Latina Girl Aesthetic’: The Alternative to the *Clean Girl Aesthetic’.

5310024503, 1he “Clean Girl Aesthetic™: Capitalism and Consumption.



5310004504, 1he Muddy Side of the *Clean Girl Aesthetic’.

Question Number : 7 Question Id : 5310021182 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Which of the following is not a feature of the ‘Clean Girl Aesthetic’?
Options :

5310024505, F luffy brows

5310024506, Slicked-back low bun

5310024507, DeWy skin

5310024508, Full face of make-up.

Question Number : 8 Question Id : 5310021183 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Which fashion terminology best describes the “Clean Girl Aesthetic’?
Options :

5310024509, Sangfroid

5310024510, Haute Couture

y o
5310024511, Green Washing

5310024512, Microtrend

Question Number : 9 Question Id : 5310021184 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
The passage argues that the “*Clean Girl Aesthetic’ is exclusionary. Choose the option that
includes all the statements that explain the above.

A. ‘The Clean Girl Aesthetic’ mainly puts while women as the aspirational figure.

B. The trend lacks diversity and caters to one specific demography.

C. The aesthetic embraces natural hair and body hair.

D. The trend alienates BIPOC women, fat women., women with ache-prone skin, women
with disabilities and older women.

E. By using the word “girl’, the aesthetic pushes non-binary folks to participate in the look:

Choose the correct answer from the options given below:



Options :
5310024513, C and E only

5310024514, B. D and E only
5310024515, A- B and D only

5310024516, A and D only

Question Number : 10 Question Id : 5310021185 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

What is the central idea of the passage?

Options :

5310024517.

The passage advocates the ‘Clean Girl Aesthetic’ as it promotes a reduction in the use of

beauty products and compels women to embrace their real skin.

5310024518.
The passage critiques the shorter cycle of trends that compels people to consume more to fit

in. The “Clean Girl Aesthetic’ is one of those trends and the passage highlights that it
contributes to overconsumption and creates challenges for sustainability.

5310024519.
The passage critiques the “Clean Girl Aesthetic’ because it is exclusionary and caters to a

specific demography. It excludes numerous groups and communities, and makes certain
features and forms of self-expression seem undesirable.

5310024520.
The passage discusses the disappearance of the Latina Girl Aesthetic which shed light on

different Latinx cultures, and the ways in which it celebrated diversity.

Question Id : 5310021180 Question Type : COMPREHENSION Sub Question Shuffling Allowed : Yes Group
Comprehension Questions : No Question Pattern Type : NonMatrix

Question Numbers : (6 to 10)



Read the given passage carefully and answer the questions that follow:

The “Clean Girl Aesthetic’ became the most popular trend on TikTok. The premise is all
about keeping your entire beauty look fresh and natural. Basically, the "Clean Girl Aesthetic’
walked, so “quiet luxury’ could run. From your hair to your makeup, the look calls for a
minimalistic and simple take on everything At the time, it seemed to champion a clean and
minimalist beauty routine of dewy skin, fluffy brows and a slicked-back low bun. But after
taking a deep dive into the aesthetic, we found it had a few red flags which we can’t
overlook anymore. Here’s everything you need to know about the trend and why it can be
problematic to try out.

The *Clean Girl Aesthetic’ puts mostly white women front-and-center as the preeminent
aspirational figure on TikTok. The hashtag tag lacks diversity and caters to one specific
demographic. The trend alienates BIPOC women, fat women, women with acne-prone skin,
women with disabilities, older women and so forth. Also, adding “girl” to the name limits
non-binary folks from feeling welcome to participate in the look.

Moreover, the phrase ‘clean girl’ implies there’s a ‘dirty girl” aesthetic. The popular trend
makes wearing a full face of makeup or having textured skin seem less desirable. It also
makes you wonder if having acne, natural hair or even body hair puts you in the ‘dirty’
category. Again, the aesthetic punishes those who don’t fit in this very specific idea of what
‘clean’ means and looks like.

"[This is] just one trend of many and it can be inspirational, but ‘clean girl” also reflects the
values in our society of what the ideal woman is like, as a sort of reincarnation of girl boss.”
explains_one creator. “It [perpetuates] consumerism and white privilege and tells us that the
perfect woman has the perfect looking life and is constantly working on herself.

New hashtags are challenging the aesthetic and elevating more communities on the platform.
For example, the #LatinaGirl Aesthetic sheds light on different Latinx cultures, representing
not one, but many Latinx women who don’t fall into a single category. Other hashtags like
#CleanMakeupForBlackGirls and #CleanlookBlackGirl are showing this trend can work on
all skin tones. Even the “clean girl’ tag is getting bombarded with women who have had
enough. One commenter said it best: “Why is there a new aesthetic every day? Life is less
stressful when [you] don’t think about what girl aesthetic you want to be for the day. Just be
yourself.”

Sub questions

Question Number : 6 Question Id : 5310021181 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Choose the most appropriate title for the given passage:

Options :

5310004501, 1he “Clean Girl Aesthetic’: Embracing and Celebrating Diversity.

5310024502, The “Latina Girl Aesthetic’: The Alternative to the *Clean Girl Aesthetic’.

5310024503, 1he “Clean Girl Aesthetic™: Capitalism and Consumption.



5310004504, 1he Muddy Side of the *Clean Girl Aesthetic’.

Question Number : 7 Question Id : 5310021182 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Which of the following is not a feature of the ‘Clean Girl Aesthetic’?
Options :

5310024505, F luffy brows

5310024506, Slicked-back low bun

5310024507, DeWy skin

5310024508, Full face of make-up.

Question Number : 8 Question Id : 5310021183 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Which fashion terminology best describes the “Clean Girl Aesthetic’?
Options :

5310024500, Sangfroid

5310024510, Haute Couture

y o
5310024511, Oreen Washing

5310024512, Microtrend

Question Number : 9 Question Id : 5310021184 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
The passage argues that the “*Clean Girl Aesthetic’ is exclusionary. Choose the option that
includes all the statements that explain the above.

A. ‘The Clean Girl Aesthetic’ mainly puts while women as the aspirational figure.

B. The trend lacks diversity and caters to one specific demography.

C. The aesthetic embraces natural hair and body hair.

D. The trend alienates BIPOC women, fat women., women with ache-prone skin, women
with disabilities and older women.

E. By using the word “girl’, the aesthetic pushes non-binary folks to participate in the look:

Choose the correct answer from the options given below:



Options :
5310024513, C and E only

5310024514 B. D and E only
5310024515, A- B and D only

5310024516, A and D only

Question Number : 10 Question Id : 5310021185 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

What is the central idea of the passage?

Options :

5310024517

The passage advocates the ‘Clean Girl Aesthetic’ as it promotes a reduction in the use of
beauty products and compels women to embrace their real skin.

5310024518.

The passage critiques the shorter cycle of trends that compels people to consume more to fit
in. The “Clean Girl Aesthetic’ is one of those trends and the passage highlights that it
contributes to overconsumption and creates challenges for sustainability.

5310024519.

The passage critiques the “Clean Girl Aesthetic’ because it is exclusionary and caters to a
specific demography. It excludes numerous groups and communities, and makes certain
features and forms of self-expression seem undesirable.

5310024520.
The passage discusses the disappearance of the Latina Girl Aesthetic which shed light on
different Latinx cultures, and the ways in which it celebrated diversity.

Sub-Section Number : 3
Sub-Section Id : 531002104
Question Shuffling Allowed : No

Question Id : 5310021186 Question Type : COMPREHENSION Sub Question Shuffling Allowed : Yes Group
Comprehension Questions : No Question Pattern Type : NonMatrix

Question Numbers : (11 to 15)



Read the given passage carefully and answer the questions that follow:

In a letter to her sister penned in 1851, the novelist George Eliot gave her opinion on some
muslin fabrics. “The quality of the spotted one is best,” she said. “but the effect is chintzy’.
Eliot, to whom the first use of the term “chintzy’ is attributed, was most likely slighting not
bona fide chintz but rather an inferior copy of it. The real thing was vivid and luxuriant. Its
production is something that “modern science still cannot explain,” says Sarah Fee. the
curator of a future exhibition about chintz at the Royal Ontario Museum (ROM). “By that
time, Britain’s factories had flooded world markets with cheap imitations of chintz, industrial
imitation [which made] it widely available to the masses, disassociating any original
connotation of luxury.”

Chintz — although it might today be largely associated with tweed or cutesy armchairs and
wallpaper — is. in its true form, a fabric that was not only once highly prized the world over,
and helped revolutionize fashion and design, but also changed the course of history — in
many cases, unfortunately, for the worse."[Chintz tells] a story that is much larger, and often
much less pleasant™, according to Harvard historian Dr. Sven Beckert. “A tale of armed
trade, colonialism, slavery, and the dispossession of native people.”

Chintz — which comes from the Hindi word ‘chint’ meaning ‘spotted’. ‘variegated’,
‘speckled’, or ‘sprayed’ originated in modern-day India thousands of years ago. Contrary to
what many think, chintz does not necessarily have anything to do with glazed fabric, or even
floral prints. Simply put, chintz is cotton to which substances called *mordants” and ‘resists’
— used to help dyes adhere to it — have been applied.

Over time, the word “chintz’ came to be used to refer to a variety of fabrics. “The term was
appropriated in the English-speaking world in the 18th Century to reference industrially-
printed cottons,” says Fee. “In popular imagination, over the 19th Century, the term became
associated with floral designs and heavy glazing”. As Alexandra Palmer, another curator at
the ROM., explains, “More costly Indian chintz had a glazed finish... which added a stiff,
luxurious hand”. Whether glazed or not, the use of mordants. resists, and dyes originally
defined chintz, the intricate patterns of which were painstakingly produced by hand in two
main ways: either with wooden blocks or through the more complex process of kalamkari
(from the Persian “ghalamkari”, meaning “pen-work™).

Sub questions

Question Number : 11 Question Id : 5310021187 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25



Choose the option that contains all the incorrect statement(s) about chintz in the passage.

A. Chintz is today associated with cutesy armchairs and wallpapers but was once prized for
its colonial history and cheap price.

B. Chintz comes from the Hindi word ‘chint” which means *spotted’ but overtime came to
refer to a variety of fabrics.

C. The use of mordants, resists and dyes used to define chintz, and the intricate patterns,
were either produced using wooden blocks or pen work.

D. Chintz tells a large and unpleasant story rooted in colonialism, slavery and the
upliftment of native people.

E. Mass produced chintz was able to reproduce the vivid and luxuriant effects of the hand-
produced original.

Choose the correct answer from the options given below:
Options :
5310024521, A and C only

5310024522, A B and D only
5310024523, D and E only

5310024524, A- D and E only

Question Number : 12 Question Id : 5310021188 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Infer the meaning of the word *Chintzy’ from the given passage and choose the most
appropriate option.

Options :

5310024525, Vivid and luxuriant.

5310004506, Industrially printed cotton
5310004527 OF cheap and inferior quality

5310004508, Floral prints in a glazed fabric

Question Number : 13 Question Id : 5310021189 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
Choose the option which correctly explains the word” ‘connotation’, which has been
mentioned in the passage.



Options :
5310024529 Lhe actual or literal meaning or idea expressed by a word.

5310024530, 1 e emotions and ideas associated with a particular word, concept or thing.
5310024531 L he idea that the given subject is rare and priceless.

5310024532 The intrinsic value of a product.

Question Number : 14 Question Id : 5310021190 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Which substance was not necessarily used to produce “original’ Indian chintz?
Options :

5310024533, Mordants

5310024534, DYes

5310024535 Glazed fabric

5310024536. Resists

Question Number : 15 Question Id : 5310021191 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Choose the most appropriate meaning of the term ‘bona fide’ in the context of the given
passage.

Options :

5310024537, Good quality
5310024538, Genuine and real

5310024539, Enthusiasm and energy

5310024540 Prosperity and wealth

Question Id : 5310021186 Question Type : COMPREHENSION Sub Question Shuffling Allowed : Yes Group
Comprehension Questions : No Question Pattern Type : NonMatrix

Question Numbers : (11 to 15)



Read the given passage carefully and answer the questions that follow:

In a letter to her sister penned in 1851, the novelist George Eliot gave her opinion on some
muslin fabrics. “The quality of the spotted one is best,” she said. “but the effect is chintzy’.
Eliot, to whom the first use of the term “chintzy’ is attributed, was most likely slighting not
bona fide chintz but rather an inferior copy of it. The real thing was vivid and luxuriant. Its
production is something that “modern science still cannot explain,” says Sarah Fee. the
curator of a future exhibition about chintz at the Royal Ontario Museum (ROM). “By that
time, Britain’s factories had flooded world markets with cheap imitations of chintz, industrial
imitation [which made] it widely available to the masses, disassociating any original
connotation of luxury.”

Chintz — although it might today be largely associated with tweed or cutesy armchairs and
wallpaper — is. in its true form, a fabric that was not only once highly prized the world over,
and helped revolutionize fashion and design, but also changed the course of history — in
many cases, unfortunately, for the worse."[Chintz tells] a story that is much larger, and often
much less pleasant™, according to Harvard historian Dr. Sven Beckert. “A tale of armed
trade, colonialism, slavery, and the dispossession of native people.”

Chintz — which comes from the Hindi word ‘chint’ meaning ‘spotted’. ‘variegated’,
‘speckled’, or ‘sprayed’ originated in modern-day India thousands of years ago. Contrary to
what many think, chintz does not necessarily have anything to do with glazed fabric, or even
floral prints. Simply put, chintz is cotton to which substances called *mordants” and ‘resists’
— used to help dyes adhere to it — have been applied.

Over time, the word “chintz’ came to be used to refer to a variety of fabrics. “The term was
appropriated in the English-speaking world in the 18th Century to reference industrially-
printed cottons,” says Fee. “In popular imagination, over the 19th Century, the term became
associated with floral designs and heavy glazing”. As Alexandra Palmer, another curator at
the ROM., explains, “More costly Indian chintz had a glazed finish... which added a stiff,
luxurious hand”. Whether glazed or not, the use of mordants. resists, and dyes originally
defined chintz, the intricate patterns of which were painstakingly produced by hand in two
main ways: either with wooden blocks or through the more complex process of kalamkari
(from the Persian “ghalamkari”, meaning “pen-work™).

Sub questions

Question Number : 11 Question Id : 5310021187 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25



Choose the option that contains all the incorrect statement(s) about chintz in the passage.

A. Chintz is today associated with cutesy armchairs and wallpapers but was once prized for
its colonial history and cheap price.

B. Chintz comes from the Hindi word ‘chint” which means *spotted’ but overtime came to
refer to a variety of fabrics.

C. The use of mordants, resists and dyes used to define chintz, and the intricate patterns,
were either produced using wooden blocks or pen work.

D. Chintz tells a large and unpleasant story rooted in colonialism, slavery and the
upliftment of native people.

E. Mass produced chintz was able to reproduce the vivid and luxuriant effects of the hand-
produced original.

Choose the correct answer from the options given below:
Options :
5310024521, A and C only

5310024522, A B and D only
5310024523, D and E only

5310024524, A- D and E only

Question Number : 12 Question Id : 5310021188 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Infer the meaning of the word *Chintzy’ from the given passage and choose the most
appropriate option.

Options :

5310024525, Vivid and luxuriant.

5310004506, Industrially printed cotton
5310004527 OF cheap and inferior quality

5310004508, Floral prints in a glazed fabric

Question Number : 13 Question Id : 5310021189 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
Choose the option which correctly explains the word” ‘connotation’, which has been
mentioned in the passage.



Options :
5310024529 Lhe actual or literal meaning or idea expressed by a word.

5310024530, 1 e emotions and ideas associated with a particular word, concept or thing.
5310024531 L he idea that the given subject is rare and priceless.

5310004532, 1 he Intrinsic value of a product.

Question Number : 14 Question Id : 5310021190 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Which substance was not necessarily used to produce “original’ Indian chintz?
Options :

5310024533, Mordants

5310024534, DYes

5310024535, Glazed fabric

5310024536, Resists

Question Number : 15 Question Id : 5310021191 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Choose the most appropriate meaning of the term ‘bona fide’ in the context of the given
passage.

Options :

5310024537, Good quality
5310024538, Genuine and real

5310024539, Enthusiasm and energy

5310004540, Prosperity and wealth

Sub-Section Number : 4
Sub-Section Id : 531002105
Question Shuffling Allowed : No

Question Id : 5310021192 Question Type : COMPREHENSION Sub Question Shuffling Allowed : Yes Group
Comprehension Questions : No Question Pattern Type : NonMatrix

Question Numbers : (16 to 20)



Read the given passage carefully and answer the questions that follow:

Whether it was spritzing on perfumes in a department store or fantasizing about a more
organized home in the seemingly endless aisles of Bed Bath and Beyond, shopping was once
a far more pleasurable experience than it is today. It was both a social and languid activity,
an opportunity to connect with a friend or explore our materialistic desires in contented
solitude. Retail therapy. we called it. Now going to the store is a battle that leaves consumers
feeling defeated. Shoppers’ complaints abound. We spoke with customers across the country
who bemoaned a dearth of employees in stores of all stripes. Equally aggravating: empty
shelves, or only a register or two open at any given time.

Hayley Leibson avoids in-store shopping but wasn’t able to avoid it after she had a baby and
needed formula, she says. A few months ago, a large retail chain she frequents started
locking up formula, and there seemed to be fewer employees around to help her get it, with
“much more emphasis on trying to funnel people to self-checkout,” she says. She sees lines
of people, waiting for the product they want to be unlocked. To shop in a store these days,
she laments, *"You have to budget a lot of time.” A spokesperson from the chain declined to
comment on whether it locked up baby formula, writing in an emailed statement, “On a
limited basis, we employ theft-deterrent merchandizing strategies, such as locking cases, for
categories that are prone to theft.”

Understaffing, inventory problems, and heavy-handed theft prevention measures are not new
to the retail industry, but the problems have become more commonplace in the last few
years. One can argue that every issue you encounter while shopping is a result of bad
working conditions for retail employees. The early department stores that popped up in the
last 1800s and early 1900s were an elegant. even opulent innovation that centralized
consumers” shopping needs: their beautifully decorated widows drew in passersby, and the
stores themselves were massive and filled with a vast range of goods. with knowledgeable,
attentive staff ready to aid customers. Retail jobs in department stores were coveted, too;
they were much safer than factory jobs, came with benefits and vacation days. and conferred
a degree of job security. They provided a novel path of economic opportunity for women in
particular. But eventually as retail jobs grew much less stable and lucrative, the joy of
shopping also began to wane.

Sub questions

Question Number : 16 Question Id : 5310021193 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Which of the following is not a common complaint of shoppers, according to the passage?
Options :

5310004541 S€lf-checkout options and a dearth of staff at departmental stores.

5310024542 Fewer functional cash registers for sales transactions.

5310024543, EMpty shelves and locked cases.



5310024544, Lack of economic opportunities for women.

Question Number : 17 Question Id : 5310021194 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

What can be an appropriate title for the given passage?
Options :

5310024545, 1 heft-Deterrent Merchandising Strategies.

5310024546, 1he Decline and Fall of Retail Shopping.
5310004547 Online Shopping and Consumerism.

5310024548, Job Security in a Post - Pandemic world.

Question Number : 18 Question Id : 5310021195 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Which of the following options cannot be considered to constitute “Retail Therapy™?
Options :

5310004549, Socializing with a friend in a retail outlet.

5310024550, Going to a mall by oneself.
5310024551 Decorating a shop front to draw customers.

5310024552 SPritzing perfume in a departmental store.

Question Number : 19 Question Id : 5310021196 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

According to the passage. why were departmental stores in the past better than the ones
today?

Options :

5310024553, Because factory jobs were better than retail jobs.

5310004554, Because of the availability of knowledgeable, attentive and helpful staff.

5310024555.
Because they had limited goods which didn’t cater to excessive consumerism life.



5310004556, Because they failed to centralize consumers’ shopping needs.

Question Number : 20 Question Id : 5310021197 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Choose the most appropriate synonym for the word “aggravating™ used in the passage.
Options :

5310024557 1nfuriating

5310024558, Navigafing
5310024559, Aggrandizing

5310024560, Pessimistic

Question Id : 5310021192 Question Type : COMPREHENSION Sub Question Shuffling Allowed : Yes Group
Comprehension Questions : No Question Pattern Type : NonMatrix

Question Numbers : (16 to 20)



Read the given passage carefully and answer the questions that follow:

Whether it was spritzing on perfumes in a department store or fantasizing about a more
organized home in the seemingly endless aisles of Bed Bath and Beyond, shopping was once
a far more pleasurable experience than it is today. It was both a social and languid activity,
an opportunity to connect with a friend or explore our materialistic desires in contented
solitude. Retail therapy. we called it. Now going to the store is a battle that leaves consumers
feeling defeated. Shoppers’ complaints abound. We spoke with customers across the country
who bemoaned a dearth of employees in stores of all stripes. Equally aggravating: empty
shelves, or only a register or two open at any given time.

Hayley Leibson avoids in-store shopping but wasn’t able to avoid it after she had a baby and
needed formula, she says. A few months ago, a large retail chain she frequents started
locking up formula, and there seemed to be fewer employees around to help her get it, with
“much more emphasis on trying to funnel people to self-checkout,” she says. She sees lines
of people, waiting for the product they want to be unlocked. To shop in a store these days,
she laments, *"You have to budget a lot of time.” A spokesperson from the chain declined to
comment on whether it locked up baby formula, writing in an emailed statement, “On a
limited basis, we employ theft-deterrent merchandizing strategies, such as locking cases, for
categories that are prone to theft.”

Understaffing, inventory problems, and heavy-handed theft prevention measures are not new
to the retail industry, but the problems have become more commonplace in the last few
years. One can argue that every issue you encounter while shopping is a result of bad
working conditions for retail employees. The early department stores that popped up in the
last 1800s and early 1900s were an elegant. even opulent innovation that centralized
consumers” shopping needs: their beautifully decorated widows drew in passersby, and the
stores themselves were massive and filled with a vast range of goods. with knowledgeable,
attentive staff ready to aid customers. Retail jobs in department stores were coveted, too;
they were much safer than factory jobs, came with benefits and vacation days. and conferred
a degree of job security. They provided a novel path of economic opportunity for women in
particular. But eventually as retail jobs grew much less stable and lucrative, the joy of
shopping also began to wane.

Sub questions

Question Number : 16 Question Id : 5310021193 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Which of the following is not a common complaint of shoppers, according to the passage?
Options :

5310004541 S€lf-checkout options and a dearth of staff at departmental stores.

5310024542 Fewer functional cash registers for sales transactions.

5310024543, EMpty shelves and locked cases.



5310024544, Lack of economic opportunities for women.

Question Number : 17 Question Id : 5310021194 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

What can be an appropriate title for the given passage?
Options :

5310024545, 1 heft-Deterrent Merchandising Strategies.

5310024546, 1he Decline and Fall of Retail Shopping.
5310004547 Online Shopping and Consumerism.

5310024548, Job Security in a Post - Pandemic world.

Question Number : 18 Question Id : 5310021195 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Which of the following options cannot be considered to constitute “Retail Therapy™?
Options :

5310004549, Socializing with a friend in a retail outlet.

5310024550, Going to a mall by oneself.
5310024551 Decorating a shop front to draw customers.

5310024557 SPritzing perfume in a departmental store.

Question Number : 19 Question Id : 5310021196 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

According to the passage. why were departmental stores in the past better than the ones
today?

Options :

5310024553, Because factory jobs were better than retail jobs.

5310004554, Because of the availability of knowledgeable, attentive and helpful staff.

5310024555.
Because they had limited goods which didn’t cater to excessive consumerism life.



5310004556, Because they failed to centralize consumers’ shopping needs.

Question Number : 20 Question Id : 5310021197 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
Choose the most appropriate synonym for the word “aggravating™ used in the passage.

Options :
5310024557, Infuriating
5310024558, Navigating

5310024550, Aggrandizing

5310024560, Pessimistic

Sub-Section Number : 5
Sub-Section Id : 531002106
Question Shuffling Allowed : Yes

Question Number : 21 Question Id : 5310021198 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

From the given options. choose the most appropriate option to change the following sentence
from Active Voice to Passive Voice.

Nobody can change destiny.

Options :

5310004561 Destiny cannot be changed.

5310024567, Destiny can change no one.
5310004563, Destiny cannot change anybody.

5310024564, Change cannot be made to destiny.

Question Number : 21 Question Id : 5310021198 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

From the given options, choose the most appropriate option to change the following sentence
from Active Voice to Passive Voice.

Nobody can change destiny.

Options :



5310004561, Destiny cannot be changed.
5310024562, Destiny can change no one.
5310024563, Destiny cannot change anybody:.

5310004564, Change cannot be made to destiny.

Question Number : 22 Question Id : 5310021199 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Choose the correct Active Voice for the given sentence from the options provided.
The errant driver was made to surrender his driving licence.

Options :

5310024565, 1 hey seized the errant driver’s licence.

5310024566, 1he errant driver surrendered his driving licence.
5310004567, 1 hey made the errant driver surrender his driving licence.

5310024568, 1 hey will surrender his driving licence.

Question Number : 22 Question Id : 5310021199 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Choose the correct Active Voice for the given sentence from the options provided.
The errant driver was made to surrender his driving licence.

Options :

5310024565, 1hey seized the errant driver’s licence.

5310004566, 1 e errant driver surrendered his driving licence.
5310024567 1hey made the errant driver surrender his driving licence.

5310004568, 1 hey will surrender his driving licence.

Question Number : 23 Question Id : 5310021200 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25



Choose the most appropriate option to convert the given sentence from Direct Speech to
Indirect Speech.

The boutique owner said, “The wedding season has begun!™

Options :

5310024569, 1 he boutique owner exclaimed that the wedding season has begun.

5310024570, 1he boutique owner exclaimed that the wedding season had begun.
5310024571, 1he boutique owner said that the wedding season had begun.

5310024572, 1 he boutique owner assured that the wedding season has begun.

Question Number : 23 Question Id : 5310021200 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Choose the most appropriate option to convert the given sentence from Direct Speech to
Indirect Speech.

The boutique owner said, “The wedding season has begun!™

Options :

5310024569, 1he boutique owner exclaimed that the wedding season has begun.

5310024570, 1 he boutique owner exclaimed that the wedding season had begun.
5310024571, 1he boutique owner said that the wedding season had begun.

5310024572, 1he boutique owner assured that the wedding season has begun.

Question Number : 24 Question Id : 5310021201 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
From the given options. choose the correct option to convert the following sentence from
Indirect to Direct Speech.
He told the listeners that twenty parliamentarians had been absent when the Bill was passed
the previous day.
Options :
5310024573.
He said to the listeners, “Twenty parliamentarians were absent when the Bill was passed

yesterday”.

5310024574.
He said to the listeners. “Twenty parliamentarians have not been present when the Bill was

passed the last day™.



5310024575, He told the listeners, “They were absent when the Bill was passed yesterday.”

5310024576.
Twenty parliamentarians were absent when the Bill was passed according to the speaker.

Question Number : 24 Question Id : 5310021201 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
From the given options. choose the correct option to convert the following sentence from
Indirect to Direct Speech.
He told the listeners that twenty parliamentarians had been absent when the Bill was passed
the previous day.
Options :
5310024573.
He said to the listeners, “Twenty parliamentarians were absent when the Bill was passed

yesterday”.

5310024574.
He said to the listeners, “Twenty parliamentarians have not been present when the Bill was

passed the last day™.
5310024575, He told the listeners, “They were absent when the Bill was passed yesterday.”

5310024576.
Twenty parliamentarians were absent when the Bill was passed according to the speaker.

Question Number : 25 Question Id : 5310021202 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Fill in the blank with the most appropriate preposition:

My preparation will have finished this time next year.
Options :

5310024577 from

5310024578, Y

5310024579. ACross

5310024580. 11

Question Number : 25 Question Id : 5310021202 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No



Correct Marks : 1 Wrong Marks : 0.25

Fill in the blank with the most appropriate preposition:

My preparation will have finished this time next year.
Options :

5310024577 from

5310024578, DY

5310024579. ACross

5310024580. 10

Question Number : 26 Question Id : 5310021203 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Fill in the blank with the most appropriate modal:
He go to Jaipur by car if he could.

Options :

5310024581, heed

5310024582, would

5310024583, am to

5310024584, have

Question Number : 26 Question Id : 5310021203 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Fill in the blank with the most appropriate modal:
He go to Jaipur by car if he could.

Options :

5310024581, heed

5310024582, would
5310024583, am to

5310024584, have

Question Number : 27 Question Id : 5310021204 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25



Fill in the blanks with the most appropriate option:
‘Clean Girl Aesthetic’ is being criticized as it lacks diversity and caters to
specific demographic.
Options :
5310024585, No article, a

5310024586, 1he. a

5310024587, No article. the

5310024588, 1he. an

Question Number : 27 Question Id : 5310021204 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
Fill in the blanks with the most appropriate option:
‘Clean Girl Aesthetic’ is being criticized as it lacks diversity and caters to
specific demographic.
Options :
5310024585, NO article, a

5310024586, 1he. a

5310024587, No article. the

5310024588, 1he, an

Question Number : 28 Question Id : 5310021205 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
Fill in the blank with the most appropriate determiner.
person with a sound mind will see the flow in his argument.
Options :
5310024589, ANY

5310024590. That
5310024591, Those

5310024592. The



Question Number : 28 Question Id : 5310021205 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
Fill in the blank with the most appropriate determiner.
person with a sound mind will see the flow in his argument.
Options :
5310024589, ALY

5310024590. That
5310024591, Those

5310024592. The

Question Number : 29 Question Id : 5310021206 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Fill in the blank with the most appropriate verb form:

By this time next year, most people (forget) all about the *quiet luxury” trend.
Options :

5310024593 Would forget

5310024594, forgotten

53100245905, Shall have forgotten

5310024596, Will have forgotten

Question Number : 29 Question Id : 5310021206 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Fill in the blank with the most appropriate verb form:

By this time next year, most people (forget) all about the “quiet luxury” trend.
Options :

5310024593, Would forget

5310024594, fOrgotten

5310024595, Shall have forgotten

5310024596, Will have forgotten



Question Number : 30 Question Id : 5310021207 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

What is the synonym of the term “Chronicles™ ?
Options :

5310024597 Primitivism

5310024598. Classical
5310024599, Annals

5310024600, Battle

Question Number : 30 Question Id : 5310021207 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

What is the synonym of the term ““Chronicles™ ?
Options :

5310024597, Primitivism

5310024598. Classical
5310024599, Annals

5310024600, Battle

Question Number : 31 Question Id : 5310021208 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Choose the most appropriate synonym of the term “Anthropological™.
Options :

5310004601 Related to spiders

5310024602, Related to weaving

5310024603, Related to humans

5310024604, Related to God.

Question Number : 31 Question Id : 5310021208 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No



Correct Marks : 1 Wrong Marks : 0.25

Choose the most appropriate synonym of the term “Anthropological™.
Options :

5310024601 Related to spiders

5310004602, Related to weaving

5310024603, Related to humans

5310024604. Related to God.

Question Number : 32 Question Id : 5310021209 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

What is the most appropriate antonym of the word “Quotidian™?
Options :

5310024605. Mundane

5310024606, EVETy day

5310024607, At close proximity

5310004608, Unusual and extraordinary

Question Number : 32 Question Id : 5310021209 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

What is the most appropriate antonym of the word “Quotidian™?
Options :

5310024605. Mundane

5310024606, EVETy day
5310024607, At close proximity

5310004608, Unusual and extraordinary

Question Number : 33 Question Id : 5310021210 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
What is the antonym of ‘Branded’?



Options :
5310024609, Client

5310024610, Documented

5310024611, Accurate

5310024612. Generic

Question Number : 33 Question Id : 5310021210 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
What is the antonym of “Branded’?
Options :

5310024609, Client

5310024610, Documented

5310024611, Accurate

5310024612, Generic

Question Number : 34 Question Id : 5310021211 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
Match the idioms in List I with their meaning in List IT.

LIST-I LIST-II
(Idioms) (Meaning)
An untidy collection of
A |Flotsam and Jetsam I. |unimportant and useless
objects.
B. | Grist to the mill i, [ mmescaR sl thuak 1
expensive to maintain.
C_ | White elephant IIT. | Mo longer reliable or effective
D |Broken reed v A thing that can be used to

one’s advantage.

Choose the correct answer from the options given below:
Options :
5310024613, A-L, B-IIL, C-II. D-IV

5310024614, A-1L. B-IV, C-1. D-III



5310024615. A-L, B-IV, C-II, D-III

5310024616. A-1, B-III, C-II, D-IV

Question Number : 34 Question Id : 5310021211 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
Match the idioms in List I with their meaning in List IT.

LIST-I LIST-II
(Idioms) (Meaning)
An untidy collection of
A |Flotsam and Jetsam [ |unimportant and vseless
objects.
B. | Grist to the mil o i
expensive to maintain.
C. | White elephant IIL. | No longer reliable or effective
D | Broken reed IV A thing that can be used to

one’s advantage.

Choose the correct answer from the options given below:
Options :

5310024613, A-L, B-III, C-II, D-IV

5310024614, A-II. B-I'V, C-1. D-III

5310024615, A-L, B-IV, C-II, D-III

5310024616, A-L B-III, C-II, D-IV

Question Number : 35 Question Id : 5310021212 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25



Match the phrasal verbs in List I with their meaning in List II.

LIST-I LIST-II
(Phrasal Verbs) (Meanings)

A | fall through I. |investigate carefully

e fails before it can be
B |inquire into I1.

completed.

- speak about a subject at great
C. | inquire after IIL. s
D |hold forth IV, |ask about health and welfare.

Choose the correct answer from the options given below:
Options :
5310024617, A-IIL B-IV, C-I. D-II

5310024618, A-1L B-1, C-IV, D-III
5310024619 A-IIL, B-IV, C-II, D-I

5310024620, A-IV, B-1. C-1II, D-II

Question Number : 35 Question Id : 5310021212 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
Match the phrasal verbs in List I with their meaning in List II.

LIST-1 LIST-II
(Phrasal Verbs) (Meanings)
A | fall through I. |investigate carefully
B | e it L fails before it can be

completed.

speak about a subject at great

C. | inquire after 118 length

D. | hold forth IV, | ask about health and welfare.

Choose the correct answer from the options given below:
Options :

5310024617, A-IIL B-IV, C-L, D-II

5310024618, A-1L B-1, C-IV, D-III

5310024619, A-III. B-IV, C-II, D-I



5310024620, A-IV, B-1., C-III. D-II

Question Number : 36 Question Id : 5310021213 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

What is the meaning of the term “Pour Homme™”, which is widely used in toiletries?
Options :

5310024621. For home use

5310024622, Safe for children
5310024623, For children

5310024624, For men

Question Number : 36 Question Id : 5310021213 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

What is the meaning of the term “Pour Homme™”, which is widely used in toiletries?
Options :

5310024621. For home use

5310024622, Safe for children
5310024623, For children

5310024624, For men

Question Number : 37 Question Id : 5310021214 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

What do you understand by the term “Haute Couture™?
Options :

5310024625, Exalted Fashion

5310024626. Old Fashion

5310024627. New Release

5310024628, Sale



Question Number : 37 Question Id : 5310021214 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

What do you understand by the term “Haute Couture™?
Options :

5310024625. Exalted Fashion

5310024626, Old Fashion

5310024627. New Release

5310024628. Sale

Question Number : 38 Question Id : 5310021215 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

What do we mean by the term Cliche?

Options :

5310024629 An 1dea which has clicked in the mind.

5310024630 Al over-used thing, fashion or statement.
5310004631, A small bag for ladies.

5310024632, An accessory for bike riding.

Question Number : 38 Question Id : 5310021215 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

What do we mean by the term Cliche?

Options :

5310024629 An idea which has clicked in the mind.

5310024630, Al over-used thing, fashion or statement.
5310004631, A small bag for ladies.

5310004632, An accessory for bike riding.

Question Number : 39 Question Id : 5310021216 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25



You are the Supply Manager of Hilans Co Ltd., Almora. a cooperative run by women that
supplies hand-knitted sweaters. Choose the most appropriate subject for a letter to Umang
Ltd.. to seek a quotation for the wool varn that will be used to make the finished product,

that is sweaters.

Options :

5310024633, Enquiry about wool

5310004634, Seeking of quote for wool yarn
5310024635, Order for wool yarn

5310004636, Request to supply wool yarn

Question Number : 39 Question Id : 5310021216 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

You are the Supply Manager of Hilans Co Ltd.. Almora,. a cooperative run by women that
supplies hand-knitted sweaters. Choose the most appropriate subject for a letter to Umang
Ltd.. to seek a quotation for the wool yvarn that will be used to make the finished product,

that is sweaters.

Options :

5310024633, Enquiry about wool

5310004634, Seeking of quote for wool yarn
5310024635, Order for wool yarn

5310004636, Request to supply wool yarn

Question Number : 40 Question Id : 5310021217 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Choose the option that lists in proper sequence, the format of an informal letter.

Options :

5310024637.

date, sender’s address, salutation, subscription. introductory paragraph, body paragraph,

concluding paragraph. subscription, name.

5310024638.
sender’s address, date, receiver’s address, salutation, body paragraph, introductory

paragraph, concluding paragraph, subscription name.



5310024639.
sender’s address, date, introductory paragraph, body paragraph, concluding paragraph.

subscription. signature, name.

5310024640.
sender’s address, date, salutation. introductory paragraph. body paragraph, concluding

paragraph, subscription, name.

Question Number : 40 Question Id : 5310021217 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Choose the option that lists in proper sequence, the format of an informal letter.

Options :

5310024637.

date, sender’s address, salutation, subscription. introductory paragraph, body paragraph,

concluding paragraph. subscription, name.

5310024638.
sender’s address, date, receiver’s address, salutation. body paragraph. introductory

paragraph, concluding paragraph, subscription name.

5310024639.
sender’s address, date, introductory paragraph, body paragraph, concluding paragraph.

subscription. signature, name.

5310024640.
sender’s address, date, salutation. introductory paragraph. body paragraph, concluding

paragraph, subscription, name.

Question Number : 41 Question Id : 5310021218 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

As a student coordinator of the Fashion society in your college, you are required to write a
letter to a company to order 20 mannequins. Which of the following information should not
be mentioned in the letter?

Options :

5310024641, Lecelver’s address

5310024642, €Nquiry about the material used to make the mannequins.
5310004643, €Xpected date of delivery of the mannequins.

5310024644, F€Quest to sponsor the Fashion society.



Question Number : 41 Question Id : 5310021218 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
As a student coordinator of the Fashion society in yvour college, yvou are required to write a
letter to a company to order 20 mannequins. Which of the following information should not

be mentioned in the letter?
Options :

5310024641, lecelver’s address

5310024642, €nquiry about the material used to make the mannequins.
5310004643, €Xpected date of delivery of the mannequins.

5310024644, F€quest to sponsor the Fashion society.

Question Number : 42 Question Id : 5310021219 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Choose the option with the correct spelling to fill in the blank.
I didn’t realize when the drag queen stumped my toe with their
Options :

5310024645. stilleto

5310024646 stiletto
5310024647, steelato

5310024648, Stilitoe

Question Number : 42 Question Id : 5310021219 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Choose the option with the correct spelling to fill in the blank.
I didn’t realize when the drag queen stumped my toe with their
Options :

5310024645. stilleto

5310024646, stiletto

5310024647, steelato



5310024648, Stilitoe

Question Number : 43 Question Id : 5310021220 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
Fill in the blank with the most appropriately spelled word.

food is made using rare ingredients and sophisticated cooking technique, making it
more expensive than street food.
Options :
5310024649. Gourmand

5310024650. Gourmet
5310024651, Gourmaet

5310024652, Guormet

Question Number : 43 Question Id : 5310021220 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
Fill in the blank with the most appropriately spelled word.

food is made using rare ingredients and sophisticated cooking technique, making it
more expensive than street food.
Options :
5310024649. Gourmand

5310024650. Gourmet
5310024651, Gourmaet

5310024652. Guormet

Question Number : 44 Question Id : 5310021221 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
Choose the most appropriate ‘one word substitution” for the following:

The study of ancient writing.
Options :
5310024653, Heirography



5310024654, Paleography
5310024655, Orinthology

5310024656, Chiromancy

Question Number : 44 Question Id : 5310021221 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
Choose the most appropriate ‘one word substitution’ for the following:

The study of ancient writing.
Options :
5310024653, Helrography

5310024654, Paleography
5310024655, Orinthology

5310024656, Chiromancy

Question Number : 45 Question Id : 5310021222 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
Match the description in List I with the appropriate category in List II:

LIST-I LIST-II

. A man who learns a trade or works v | ewereaks
under somebody.

B One who lend; n_loney and keeps T | e
goods as security.
One who flatters people in power in

C. |order to gain personal personal III. | Sycophant
advantage

D. | A funeral procession IV. | Apprentice

Choose the correct answer from the options given below :
Options :
5310024657, A-IV, B-1, C-III. D-II

5310024658, A-L, B-III, C-IV, D-II



5310024659, A-1I. B-III, C-IV, D-I

5310024660, A-1IL B-II, C-I, D-IV

Question Number : 45 Question Id : 5310021222 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
Match the description in List I with the appropriate category in List II:

LIST-I LIST-II

%, A man who learns a trade or works | oseresis
under somebody.

B One who lend; n_loney and keeps T | e
goods as security.
One who flatters people in power in

C. |order to gain personal personal III. | Sycophant
advantage

D. | A funeral procession IV. | Apprentice

Choose the correct answer from the options given below :
Options :
5310024657. A-IV. B-I1, C-III, D-II

5310024658, A-L. B-IIL. C-IV, D-II
5310024659 A-IL B-III, C-IV. D-I

5310024660, A-11L. B-II, C-I, D-IV

Question Number : 46 Question Id : 5310021223 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
Rearrange the following phrases into a coherent and meaningful sentence:

A. at the Indira Gandhi International Airport on Sunday

B. from Copenhagen (Denmark) came to blows over

C. two passengers on board a Delhi-bound Air India flight.
D. armrest space just when the aircraft was about to land.

Choose the correct answer from the options given below:
Options :
5310024661. C —B —A-D



5310024662. B—A—-D-C
5310024663. D —A—C—B

5310024664, C —B—D—A

Question Number : 46 Question Id : 5310021223 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
Rearrange the following phrases into a coherent and meaningful sentence:

A. at the Indira Gandhi International Airport on Sunday

B. from Copenhagen (Denmark) came to blows over

C. two passengers on board a Delhi-bound Air India flight.
D. armrest space just when the aircraft was about to land.

Choose the correct answer from the options given below:
Options :
5310024661. € —B —A-D

5310024662. B—A—D-C
5310024663. D —A—-C—B

5310024664, C —B—D—A

Question Number : 47 Question Id : 5310021224 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
Rearrange the parts of the following sentence in the correct sequence to make a meaningful
sentence.

. all types of silk machineries required for the sericulture industry and silk reeling sector,
. which can produce International 4A Grade Silk.

. including the Automatic Reeling Machine (ARMO).

. of the Central Silk Board, India has become Atmanirbbar in manufacturing,

. with the continued and sustained research and development efforts.

HoOnNnwe

Choose the correct answer from the options given below:
Options :
5310024665, E-D -A—-C-B



5310024666. B—A-D-E-C
5310024667. C—B-A-D - E

5310024668. A—E—-C-B-D

Question Number : 47 Question Id : 5310021224 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Rearrange the parts of the following sentence in the correct sequence to make a meaningful
sentence.

. all types of silk machineries required for the sericulture industry and silk reeling sector,
. which can produce International 4A Grade Silk.

. including the Automatic Reeling Machine (ARMO).

. of the Central Silk Board, India has become Atmanirbbar in manufacturing,

. with the continued and sustained research and development efforts.

mHonNnwe

Choose the correct answer from the options given below:
Options :
5310024665. E-D -A-C-B

5310024666. B—A-D-E-C
5310024667. C—B —-A-D -E

5310024668. A—E-C-B-D

Question Number : 48 Question Id : 5310021225 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
Rearrange the following sentences into a coherent and meaningful paragraph:

A. The latter has repeatedly called for a 70-hour work-week saying that India’s
development requires sacrifice

B. He has also shared personal insights into his work ethic.

C. An MP has taken a dig at a co-founder for saying that he was “disappointed™ with
India’s shift from a six-day work-week to a five-day workweek in 1986.

D. The MP however differed with the co-founder, saying working longer was
“meaningless™ and focus should be on “efficiency™.

Choose the correct answer from the options given below:
Options :



5310024669. D —B —-A-C

5310024670. C —A—-B-D

5310024671. B—A—-C-D

5310024672. A—D -C-B

Question Number : 48 Question Id : 5310021225 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
Rearrange the following sentences into a coherent and meaningful paragraph:

A. The latter has repeatedly called for a 70-hour work-week saying that India’s
development requires sacrifice

B. He has also shared personal insights into his work ethic.

C. An MP has taken a dig at a co-founder for saying that he was “disappointed™ with
India’s shift from a six-day work-week to a five-day workweek in 1986.

D. The MP however differed with the co-founder, saying working longer was
“meaningless™ and focus should be on “efficiency”.

Choose the correct answer from the options given below:
Options :
5310024669. D—B —-A-C

5310024670. C —A—-B - D

5310024671. B—A-C-D

5310024672. A—D -C —-B

Question Number : 49 Question Id : 5310021226 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
N.B. is an acronym commonly used on the receipts of a purchased item. What does it mean?

Options :
5310024673, Note Benne / Kindly Note

5310024674, NO1I beneficiary / Non transferable

5310004675, VO breaking / for goods made of glass



5310024676, Next Buy / Suggestion or offer for next purchase

Question Number : 49 Question Id : 5310021226 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

N.B. is an acronym commonly used on the receipts of a purchased item. What does it mean?
Options :

5310024673, Note Benne / Kindly Note

5310024674, N0 beneficiary / Non transferable
5310024675, No breaking / for goods made of glass

5310024676, Next Buy / Suggestion or offer for next purchase

Question Number : 50 Question Id : 5310021227 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

What is the expanded form of P.S. often used in communication? What does it mean?
Options :

5310024677, Post-Statum, which means an extra piece of communication to an existing one.

5310024678.
Post-Statum, which means an agreement between two companies for equal profit sharing.

5310024679.
Post-statement, which means an unofficial press release before launching a product.

5310024680, Pre-statement, meaning an official statement of purpose.

Question Number : 50 Question Id : 5310021227 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

What is the expanded form of P.S. often used in communication? What does it mean?
Options :

5310024677, Post-Statum, which means an extra piece of communication to an existing one.

5310024678.
Post-Statum, which means an agreement between two companies for equal profit sharing.

5310024679.
Post-statement, which means an unofficial press release before launching a product.



5310024680 Pre-statement, meaning an official statement of purpose.

Quantatitive Ability

Section Id : 53100250
Section Number : 2

Section type : Online
Mandatory or Optional : Mandatory
Number of Questions : 20
Number of Questions to be attempted : 20

Section Marks : 20
Maximum Instruction Time : 0
Sub-Section Number : 1
Sub-Section Id : 531002107
Question Shuffling Allowed : Yes

Question Number : 51 Question Id : 5310021228 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

A salesman earns “a’ % on the first sale of items costing ¥ 5000 and ‘b’ % on the rest of the
sale. If he earns ¥ 1600 from the sale of items costing T 10,000 and T 1900 from the sale of
items costing T 12.000, then find the value of “a’.

Options :

5310024681. 19

5310024682, 17
5310024683, 12

5310024684 15

Question Number : 51 Question Id : 5310021228 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

U fachdll Ugel 2 5000 Pl GGl Bl &bl T “a 0% AT AT AT & @R AW foehl R b°
% 3HfSid BRI g | TS T8 2 10,000 BT I B 951 ¥ T 1600 3R T 12,000 B axg3ff
@1 fdh! T T 1900 SHSTd HAT G dl “a’ % DI A J1d DITSU|

Options :
5310024681, 19

5310024682, 17



5310024683, 12

5310024684. 15

Question Number : 52 Question Id : 5310021229 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

The length, breadth and height of a rectangular open box are in the ratio 3:2:1. If the
difference between the cost of decorating its outer faces at the rate T 10 and T 20 per square
meter 1s T 1440, then the dimensions of the box in meters are :

Options :

5310024685. 30m. 20m 10m

5310024686, M, 2m, 1m
5310024687, 1om, 10m, 5m

5310024688, 91, 6m, 3m

Question Number : 52 Question Id : 5310021229 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

U ARIAIHR Gd Sd B ey, AreTs 3R s 3:2:1 & AgUd # o] afe 596 g
el B Ufd ¥ HieR T 10 3R 2 20 DI & U GoIH DI AN H (=R 2 1440 ., <l Slad
&1 Hiex o famard gif:

Options :

5310024685. 30m. 20m 10m

5310024686, M, 2m, 1m
5310024687, 19m, 10m, S5m

5310024688, 91m, 6m, 3m

Question Number : 53 Question Id : 5310021230 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25



The given chart shows the number of pants and shirts possessed by A, B. C and D. Who
among the following has the most surplus percent of shirts over pants?

Ed Pant
(] Shirt
15+ —
glef
=
§or
Z L ,;
3 %
= <
A C D
Options :

5310024689. A
5310024690, B
5310024691. €

5310024692, D

Question Number : 53 Question Id : 5310021230 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No
Correct Marks : 1 Wrong Marks : 0.25

fGuuard § A, B. € 3R D & U U 3R SHHNSI &I S8 &l g2riar T ¢ | HafaRaa
A 9 fUd g U< &1 a1 | dHbs @l SAfdad ufa=d Jaiids g2

Ed Pant

(] Shirt
151
52
2 or
Z <l

[ / Eﬂ
A :
A B C D
Options :

5310024689. A
5310024690. B
5310024691. C

5310024692, D



Question Number : 54 Question Id : 5310021231 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

A storage box with dimensions 27 cm x 32 cm x 20 cm, is made from a material of thickness
1 cm. The volume of material required to make this storage box is:

Options :

5310024693, 354 cm?

3
5310024694. 3780 cm

5310024695, 1062 cm?

3
5310024696, 3980 cm

Question Number : 54 Question Id : 5310021231 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

27 THT x 32 AT x 20 T} fAT3M BT UH HSRUI didy | GHT D AlCTS ald Terd S5

= HeRUl §ic] &1 91 & U 31axad ugryd &1 3RId- 6:
Options :

5310024693, 354 RSEE

5310024694, 3780 THI
5310024695, 1062 P

5310024696, 3980 REBIIE

Question Number : 55 Question Id : 5310021232 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

A fashion outlet purchased a collection of jackets for its retail business at sum of T 23.000.
They paid T 8,000 upfront and the rest after 15 months, on which they are charged simple
interest at the rate of 12% per year. The total amount they have paid for the collection of
jackets:

Options :

5310024697, < 23.250

5310024698. < 29,000



5310024699, < 27.250

5310024700. < 27,500

Question Number : 55 Question Id : 5310021232 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

U M 33Tc A 30U+ Red (G0 AMUR & (o8 Sidhel ol GUE 2 23,000 H WRIGT|
35i 2 8,000 BT deblal HITAM [T 3R [N A 15 HelH & 916 al, 59 IR 394 ufday
12% 1 G Y WIYRU] SATS (o1 7T | Sidbe] & WU & AU 3% gRI YITdH & 5 $d
A6

Options :

5310024697, X 25.250

5310024698. X 29,000

5310024699. < 27,250

5310024700. ~ 27,500

Question Number : 56 Question Id : 5310021233 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
Divide Z 8410 between two investment scheme A and B, so that the amount of A after 5
years is equal to the amount of B after 7 years, the interest being compounded at 5% per

annum. The mnvestment in scheme A and B 1s :
Options :
5310024701, < 4500, T 3910

5310024702, < 4850, 3 3560
5310024703, ~ 4270, 3 4140

5310024704, < 4410, 3 4000

Question Number : 56 Question Id : 5310021233 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

z 8410 @1 & a2 aieAT3Mf A 2R B H 59 YR faHifsrd oifore aife 5 av & uyid A &1
¢RI 7 99 & O & 916 B ® YRR & SRIeR 5l S| (99 R Iddls O o
UM 5% WA I B R Y D1 15 o | A 3R B o3l d Fa=n &1 - ¢




Options :
5310024701, < 4500, 3 3910

5310024702, < 4850, 3560
5310024703, * 4270, 34140

5310024704. < 4410, T 4000

Question Number : 57 Question Id : 5310021234 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

The given chart shows the production (in lakhs) of three designs of blazer A, B and C by a
factory from the years 2015 to 2019.

In which vear the annual growth rate of total production (of all blazers) is highest?

Ea A
160 E4B =] =
S (Y = - -
Z140f = 34 = -
= 1200 = M
£ 100} ]
=
2 el 8| 84| g| .8
£ 60 |2 - i
= <t =
== _d_{j_
20 F
2015 2016 2017 2018 2019
Options :

5310024705. 2016
5310024706, 2017
5310024707. 2018

5310024708. 2019

Question Number : 57 Question Id : 5310021234 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
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Options :

5310024705. 2016
5310024706, 2017
5310024707. 2018

5310024708. 2019

Question Number : 58 Question Id : 5310021235 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
Suppose there are ear-rings of M different colours in a carton. If you take out one ear-ring at
a tume, what is the maxumum number of ear-ring that you would have to take out before a
matching pair is found? (Assume that M is even number)
Options :

M

5310024709. 2

LB

5310024710. 2
5310024711, M

5310024712, M+1

Question Number : 58 Question Id : 5310021235 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25



A wifoe fib U ®1ed (1 & fSes) § M fafis 301 & R @iferdn) g 1 afe emg U
IR ¥ U SHRIAT HHTed © ol 3 gRT GHICTT [T 61 SIS UI B o Tl Sifedad
fdrd SR S8R MdeTad gl | (A1 M U 9H I3 8)

Options :

M
5310024709. 2

LB

5310024710. 2
5310024711, M

5310024712, M+1

Question Number : 59 Question Id : 5310021236 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

A carton consists of 50 T-shirts of which 80% are good, 16% have minor defects and rest of
them have major defects. One T-shirt is drawn at random from the carton. Find the
probability of this T-shirt being defective.

Options :

5310024713, 2/5

5310024714. 1/5
5310024715. 4/25

5310024716, 2/25

Question Number : 59 Question Id : 5310021236 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Td dled (T & foa) T 50 E1-21C 391 6. oI T 80% 231 6. 16% H e JfC § 3R
AV H GBS (i g1 HIc- H Y giesd U Y U ¢[-T[¢ HdhId- R 59 ¢I-]E &b
Ty R &t Tiidar I1d Sl

Options :
5310024713, 2/5

5310024714. 1/5

5310024715, 4/25



5310024716, 2/23

Question Number : 60 Question Id : 5310021237 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

A delivery executive goes to supply the consignment from the warehouse to the customer at
a speed of 45 km/hr and then returns at a speed of 60 km/hr. If he takes 3.5 hrs in the to-and-
fro journey. the distance between the customer's location and the warehouse is:

Options :

5310024717. 90 km

5310024718, 105 km
5310024719. 180 km

5310024720. 210 km

Question Number : 60 Question Id : 5310021237 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

U fdcRe HHAR! MM ¥ Tedh ddh Udb D-HIgTH-< (IR Hiel) DT 3myfd & forg 45
kem/he B =TS SITAT § 2R R 60 kawhe ST =101 T A10H 3111 © 1 Al I S-S B
e H 3.5 9¢ T 6. Al Aed & RIH AR TG & o DI gl [dba-i g2

Options :

5310024717. 90 km

5310024718. 105 km
5310024719, 180 km

5310024720. 210 km

Question Number : 61 Question Id : 5310021238 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

The cost price of same kind of T-shirts by brands A and B is in the ratio 5:7. If the cost price
of T-shirt by brand A is increased by 20% and that of brand B by T 140, the original ratio
remains the same. What is the original cost price of the T-shirt by brand A?

Options :

5310024721, * 1200



5310024722. < 900
5310024723. < 500

5310024724, X 700

Question Number : 61 Question Id : 5310021238 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

S8 A 2R B &1 Ush 8l UbR Bl ¢1-¢ b FTd el 5:7 b SJUId H g1 afe sis Adh ¢l
¢ & ARG Jed 1 20% DI S Bl o IR IR SIS BHF T Az 140 DI S gt 5.
Td 30T YHH §91 3641 ¢ | 51 A B TI-IC BT aFTd Hed 1 57

Options :

531010024721. 31200

5310024722. < 900
5310024723. < 500

5310024724, = 700

Question Number : 62 Question Id : 5310021239 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

A dealer sold two hand-bags for T 3500 each. In the sale of the first bag, he suffered 20%
loss and in the sale of the second bag. he earned 20% profit. What is the net percentage loss
or profit?

Options :

5310024725. 4% loss

0
5310024726, 1 0% profit

A0/ 5
5310024727, 4%0 profit

5310024728. 10% loss

Question Number : 62 Question Id : 5310021239 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
U IR A &1 65 ST H I U Bl 2 3500 H 511 U5l §71 bl fdehl H 3 20% P1 51
85 3R QR ST @l [deh! H I 20% bl dH g1 81 d1 d1H &l - Uid=Id &1 g2




Options :
5310024725, 4% BT

5310024726, 10% cilH

5310024727. 4% <TH

5310024728, 10% BT

Question Number : 63 Question Id : 5310021240 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
A tailor can make a dress in 6 hours working alone. He can also finish it by working with a
boy for 3 hours and then working alone for 1 more hour. The time taken by the boy to make

the dress alone is:
Options :

5310024729. 9 hours
5310024730. 8 hours
5310024731, 10 hours

5310024732, 6 hours

Question Number : 63 Question Id : 5310021240 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Udh ol 6 ¢ H U UIRNh dOR &R Ihdl ¢l Uh A8 & 1Y 3 9¢ BRI dHdh 3R e
N F DI B fdhal ST U Gl BT HIdb TR PR Ul ¢ | dod & gRI 3fdrdl 4T
TR bl TR TR D H oo =1 95g dvrme

Options :

5310024729, 9 ©C
5310024730, 8 ©C

5310024731, 10 ©C

5310024732, 6 ©C

Question Number : 64 Question Id : 5310021241 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No



Correct Marks : 1 Wrong Marks : 0.25

Study the graph carefully and answer the given question. These are the data regarding export
of leather jackets.
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The export in 2015 was approximately what percent of the average export for the given
years?
Options :
5310024733. 91.5
5310024734, 93.5

5310024735. 92

5310024736. 90

Question Number : 64 Question Id : 5310021241 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
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Options :

5310024733, 91.5
5310024734, 93.5
5310024735. 92

5310024736. 90

Question Number : 65 Question Id : 5310021242 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

A shopkeeper gives two successive discounts of 12.5% and x% on an item marked T 150. If
the customer pays T 105 for the same, find the rate of second discount x.

Options :

5310024737. 18%

5310024738. 25%
5310024739. 15%

5310024740. 20%

Question Number : 65 Question Id : 5310021242 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25



Udh GHMGR 2 150 3ifdhd T T3 IR 12.5% 3IR x% P &l SRR ge ((SW13=<) adl
o1 afe Ugdh 3 d¥] b fTU 2 105 BT YA DT 6, <l QORI B x Dl & AT G2

Options :
5310024737. 18%

5310024738. 25%
5310024739. 15%

5310024740. 20%

Question Number : 66 Question Id : 5310021243 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Rajan has done 2/3' of a task in 40 days. Vinod completes the rest of the task in 20 days. In
how many days can they together do the task?
Options :

5310024741, 20 days
i ¥

5310024742, 24 days

5310024743, 34 days

5310024744, 30 days

Question Number : 66 Question Id : 5310021243 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

IS A Udh b &1 2/3 HIT 40 [T H O [ fa-1g Y &R &l 20 1 H U1 6HRaT 6|
g SHI U T fHads [ 341 8 SR &l 1

Options :

5310024741, 20 T&T

5310024742, 24 fe
5310024743, 34 e

5310024744, 30 o



Question Number : 67 Question Id : 5310021244 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

A, B and C started a business in partnership. They agreed to share the net profit earned in
such a way that 5 times the amount received by A is equal to 8 times the amount received by
B and 3 times the amount received by C. The ratio in which the three partners A, B and C
respectively received the amount is:

Options :

5310024745. 3:8:5

5310024746, 24:15:8
5310024747, 24:15:10

5310024748, 20:5:3

Question Number : 67 Question Id : 5310021244 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

A.B 3R C 5 % IR P Rl H {RY a1 3514 3iiold d arH &1 54 ISR
gicH 31 Ygdld &l [ A GRT U B 15 YRR B 5 THL, B GRT U B! 5 YRR B1 8
THT 3R € §RT U Bl g YFRITRT &1 3 THT sR16R | T i HIERI A, B 3R C
GRT UG &1 15 SRR BT SUTd G

Options :
5310024745. 3:8:5

5310024746, 24:15:8

5310024747. 24:15:10

-3

5310024748, 20:5:3

Question Number : 68 Question Id : 5310021245 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

A invested ¥ 37.500 in a business and was joined afterwards by B with T 50,000. After how
many months did B join, if the total profits at the end of year were divided equally?

Options :

5310024749, 6 months

5310024750. 3 months



5310024751, 2 months

5310024752, 9 months

Question Number : 68 Question Id : 5310021245 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

A+ U&H AR ¥ T 37,500 BT A [T 3R €16 H B T 50,000 & H1Y 39 ATUR H IS
1| fdhe- HeH |l B AUR U 9ST 41, Afe ay & 3id H el ol Dl GHI & &g aRTaR
STl T U1

Options :

5310024749, 6 HBI
5310024750, 3 HEIH
5310024751, 2 HEI

5310024752, 9 HBIH

Question Number : 69 Question Id : 5310021246 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Monu and Sonu started a business jointly. Monu invested I 24,000 for 8 months, whereas
Sonu invested his amount for the whole year. If at the end of year Monu received ¥ 4.000 as
his share out of the total profit of Rs. 7,000, then the amount invested by Sonu is:

Options :

5310024753 < 11,000

5310024754. < 15,000
5310024755. < 8.000

5310024756. ~ 12.000

Question Number : 69 Question Id : 5310021246 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

A 3R 9 4 URiaR § U AR YR 357 HiF A % 24,000 61 0218 A5 H & g
o, STafds WA ST 4ARIR OX 91d & o (a2 &1 1 afe av & sid 5 A &1 2
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Options :
5310024753, < 11,000

5310024754. * 15.000
5310024755. < 8.000

5310024756, < 12.000

Question Number : 70 Question Id : 5310021247 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

In a blazer manufacturing unit, the rejected pieces on Monday were 7% of the total
production and accepted pieces on Tuesday were 91.2% of the total production. The overall
acceptance rate for the two days combined work out to 92.1%. What was the ratio of
production of Monday to the production of Tuesday?

Options :

5310024757 1:2

5310024758, 2:1
5310024759. 1:1

5310024760. 3:2

Question Number : 70 Question Id : 5310021247 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

U &IoR &1 D1 I H, THAR B IE gU Sioiki &1 AT $d SdIad Bl 7% AT 3R
HIaR Pl Widhd gU $d iRl B W] d Idla bl 91.2% AT GFI & & g
B DI THY WP &2 92.1% AT | HAR R A TTGR & IdTG BT 0Td 7 T2
Options :

5310024757. 1:2

5310024758, 2:1
5310024759. 1:1

5310024760. 3:2

Analytical & Logical Ability



Section Id : 53100251

Section Number : 3

Section type : Online
Mandatory or Optional : Mandatory
Number of Questions : 22
Number of Questions to be attempted : 22

Section Marks : 25
Maximum Instruction Time : 0
Sub-Section Number : 1
Sub-Section Id : 531002108
Question Shuffling Allowed : Yes

Question Number : 71 Question Id : 5310021248 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

A shoe manufacturing unit produces shoes of different styles. Each style is coded in a
specific way and all the styles follow a particular series. Find the missing code of the
following series of a particular style.

2B10,4D 68,6 F 222, 8 H 520, ?

Options :

5310024761. 10 T 1100

5310024762. 10 J 1000

5310024763. 10 J 1010

5310024764, L0 1 1010

Question Number : 71 Question Id : 5310021248 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Uch ST 10T gabrg, faftet Qiferal (s & Sfd sHIdl § 1 Ude 2ell (g B T
ffery aRid O HIfSd fobar ST & <R Tt ATl v 92 4Rad T SFUR0 H3dl 6|

fop T A=Y 2ell (TTed) B HAIRId 4Radl &1 I HIS J1d HIoig |
2B10,4D68,6F 222, 8H 520, ?

Options :

5310024761. 10 I 1100

5310024762. 10 J 1000
5310024763. 10 J 1010

5310024764, L0 I 1010



Question Number : 72 Question Id : 5310021249 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

A company designed shirts of different sizes i.e. 28, 30, 34, 38, 40 & 44 which have been
respectively assigned codes in a specific series as given below. Find the code missing in the
following series which corresponds to size “38".

F30, H56, J90, ?, N182, P240

Options :

5310024765. L38

5310024766, L132
5310024767. L116

5310024768. L156

Question Number : 72 Question Id : 5310021249 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

T YT A ST AT DI 2T [SHSH Bl 6. oIY 1 28, 30, 34. 38, 40 AR 44 575
9 & IR s ARy oaan d o o1s fau U 8| Fufafad saar & 9 o1 31
B ol AHR 38" Y AT Q@A ¢ |

F30, H56, J90, ?, N182, P240

Options :

5310024765. L38

5310024766, L132
5310024767. L116

5310024768. L1536

Question Number : 73 Question Id : 5310021250 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

In an apparel store several dresses were marked with codes in a particular series. One of the
dresses of another series got mixed up with them. If the series is as follows, find out the code
of the dress which got mixed.

W2H, T6J, Q12L., N19M, K30P, H42R

Options :

5310024769. T0J



5
5310024770, QI12L
5310024771, H42R

5310024772. N19M

Question Number : 73 Question Id : 5310021250 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Ueh URYM TR &g, TI=I5] Bl U (919 yacl # Dl & W fefed foar man ar gasdt
$RGAN D1 Udh UIRNd 3-1db W1y el 715 | TlS 4aa1 98 UBR &, dl gasl 4adl i 39 99
BT BIS T B ol A TS |

W2H. Tel, Q121L. N19M, K30P, H42R

Options :

5310024769, 1T6J

5
5310024770, QIZL
5310024771. H42R

5310024772. N19M

Question Number : 74 Question Id : 5310021251 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

If the anklet is called arm, arm is called ankle, ankle is called neck, neck is called coffee and
coffee is called gold, then where would the anklet be worn?

Options :

5310024773. ankle

5310024774. arm

5310024775, heck

5310024776. coffee

Question Number : 74 Question Id : 5310021251 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

3R YTl Bl §TY, §TY &l THAT, €T Bl TG, e Bl HIB] 3R HI! Bl i1 HEI
ST &, 1 U1l Dol G-l Siuii?

Options :



5310024773, CI

5310024774. G

5310024775 3 &
5310024776, BIDI

Question Number : 75 Question Id : 5310021252 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
In a certain code. the word EXAMINER is written as GVCKKLGP. Following the same rule

of coding. what should be the code for the word ‘“TROUSERS™?
Options :

5310024777. VPQSUCTQ

5310024778, RIMWQGPU

5310024779. VPQSUTCQ

5310024780, RIMWGQPU

Question Number : 75 Question Id : 5310021252 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
U [f¥d ®is H, EXAMINER 2eg &1 GVCKKLGP ferar 9irdr | ®ifgi & 34t Fas
&1 UTei- ®d §U “TROUSERS’ XI6g & folU dls 1 §IHT dligU?

Options :
5310024777. VPQSUCTQ

5310024778, RIMWQGPU

5310024779. VPQSUTCQ

5310024780, RIMWGQPU

Question Number : 76 Question Id : 5310021253 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25



Sunny and Shivani are a married couple with two daughters, Sonam and Komal. Sonam is
married to Manish who is the son of Rajiv and Sonia. Priya, who is Manish’s sister, is
married to Ravi and they have a son, Aarav. How is Priya related to Sonam?

Options :

5310024781, Mother-in-law

5310024782, Sister-in-law

5310024783. Cousins

5310024784, Aunt

Question Number : 76 Question Id : 5310021253 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Tt 3R Rar vs faaifed sier 8, ! & afedr &, 99 3R i | I9d St 2
TN T g8 &, S Ieid AR WA w1 ser | i s AN Sl ded 6. P i fadgs
© 3R 31 U dicl 5., R4 | fU1 &1 99 O 7 Sae g2

Options :
5310024781, 1Y

5310024782, HTHT

5310024783. Ii IE I
5310024784. E”Ejt

Question Number : 77 Question Id : 5310021254 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

All the six members of a family P, Q. R, S, T and U run a departmental store where the ladies
of the house take care of the cash section. Q is the son of R but R is not the mother of Q. P
and R are a married couple. T is the brother of R. S is the daughter of P. U is the brother of
Q. Which option will represent the ladies of the family?

Options :

5310024785, 1. S

5310024786, P- S

5310024787. R. P



5310024788. Q.P

Question Number : 77 Question Id : 5310021254 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Ush URGR & I+ B8 GW P, Q. R, S. T 3R U U fSUI¢Hed TR IdTd & Slgl U &l
AGATT B2 Y UG 51 Q. R BT § AHPIR, QB AT A6l 5l P AR R TH
fafigd TSI S I LR BIHUG 61 S, PHISci gl U, QBT HTS ol HIH I1 faheg ular ot
Afgarafi &l gxildi g2

Options :
5310024785, 1. S

5310024786, P~ S
5310024787. R. P

5310024788. Q.P

Question Number : 78 Question Id : 5310021255 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

7 customers A, B, C, D, E, F and G stand 1n a queue at the billing counter of a departmental
store in a particular sequence. F stands immediately before A but not immediately after D. C
1s the last one in the queue. E stands immediately after A and is subsequently followed by G.
Four persons stand between B and C. Which customer stands in the middle of the queue?
Options :

5310024789. D

5310024790. E

5310024791. A

5310024792. B

Question Number : 78 Question Id : 5310021255 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25



7UEH A, B. C. D, E. F 3R G U f3uicHed ¥R & AT ey WM U faRiy wa §
HIRH TS T E, AT 3F U W1 ¢ dfh D & 3l 918 el | ¢ HaR H 3ifar aafad
SIE. A 3P diG Wl ¢ 3R 39D d16 G ¢l B 3R C & dld IR Afdd Ws ¢l BAR &
49§ D9 1 U6 H WSl 52

Options :

5310024789. D

5310024790. E

5310024791. A

5310024792, B

Question Number : 79 Question Id : 5310021256 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

6 Events-A, B. C. D, E and F are to be organized on consecutive Sundays such that A gets a
slot a week before E. C is neither the first nor the second event to be held. B must be held
immediately after F. Event D is scheduled for the fifth Sunday and should not be
immediately preceded by B. E is not the last event to be held. Which of the following events
will be held last?

Options :

5310024793. A

5310024794, B
5310024795. C

5310024796. F

Question Number : 79 Question Id : 5310021256 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

65dc-A, B, C, D, E 3R F Hild (M) AdarR &1 miferd fbuSH ¢ difds ABIET
U UWg Ugd Wiic [Ad Su| ¢ 7 dl Ugdl AR A6 qERI5de ¢| B®IF & did a1a
TSI foogT ST A1fgU | 5d¢ D Uigd IfAaR & fore HeiRd § SR B U dd Ugd ol
SHT1ANEU| E /™I giH a1l 2ifdd gde Jol o | FHfdRad 5 U & 1 5de 3ifdd =4
4 3giferd fabar smam?

Options :

5310024793. A




5310024794, B
5310024795. C

5310024796. F

Question Number : 80 Question Id : 5310021257 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
Select the pair out of the given alternatives which when combined together forms a complete

square.
(A) (B) (C) (D) (E)
Options :

5310024797. €D
5310024798. CE
5310024799. AB

5310024800. BC

Question Number : 80 Question Id : 5310021257 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

fSU T fadhedl § U I g &1 994 IS Sl Uh 1Y JITSTd 814 R gUl & SH1e1 5 |

!

(A) (B) (C) (D) (E)
Options :

5310024797. €D

5310024798. CE



5310024799. AB

5310024800. BC

Question Number : 81 Question Id : 5310021258 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
Find the figure in which the given figure is embedded

Options :

5310024801.

5310024802.

5310024803.

Y 3] [

5310024804.

Question Number : 81 Question Id : 5310021258 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No



Correct Marks : 1 Wrong Marks : 0.25

a8 ATBId T B forg# €1 718 enepfa eiafifed 8

Options :

5310024801.

5310024802.

5310024803.

&Y (5|6

5310024804.

Question Number : 82 Question Id : 5310021259 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25



Choose a figure which can be formed from the pieces given below:

P siliin

M

Options :

5310024805.

5310024806.

5310024807.

5310024808.

Question Number : 82 Question Id : 5310021259 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25



A QT TTg T gl § §HTg o Wb+ arell Ueb 31ehidt I:
. i ™Y

Wi

Options :

5310024805.

5310024806.

5310024807.

5310024808.

Question Number : 83 Question Id : 5310021260 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25



Choose the correct mirror image of the given figure.

Py

ol N T R R R

irror
Options :

5310024809.

5310024810.

5310024811.

5310024812.

Question Number : 83 Question Id : 5310021260 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
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Options :

5310024809.

5310024810.

5310024811.

5310024812.




Question Number : 84 Question Id : 5310021261 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
Choose the correct water image of the given figure.

O
L
A
Options :
@]
&
A
5310024813.
\ &
®
P
5310024814.
\k 5
L
/ v
5310024815.
\$ —
/ O
5310024816.

Question Number : 84 Question Id : 5310021261 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

&1 718 3Npfd &1 Ue! oia ufdfde |

o
&
A

Options :



Q
@
AN
5310024813.
\ &
9
P
5310024814.
\ 5
®
/ v
5310024815.
\$ -
/ w
5310024816.

Question Number : 85 Question Id : 5310021262 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Six friends — A, B, P, R, S and T enjoy a May Fair Lady ride while seating themselves in a
circular arrangement and all facing in one direction. “T’ sits two places ahead of “A’. A’ sits
Just before ‘R’. ‘B’ sits two places ahead of *S’. *S’ sits just opposite “P*. Who sits behind
"R'?

Options :

5310024817. B

5310024818. P
5310024819. S

5310024820. T

Question Number : 85 Question Id : 5310021262 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25



BECGRA— A, B.P.R. S 3R T TS TADHR AT H 46 8T 3R Gt v Gz d dg avp
G PR Aol P YaRI BT HG dd 61 T, ‘A" T &I RIF M dadi gl ‘A”, R' Y 31d®
Ugd 9odi gl ‘B, S’ UGl ™M AR &3dT1 51 °S”, ‘P’ & old [URId (UHH) 93151 R’
e DI dadT 82

Options :

5310024817. B

5310024818. P
5310024819, S

5310024820. T

Question Number : 86 Question Id : 5310021263 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Six book stalls — A, G, P, Q, R and S are installed in two rows such that three of them are
facing exactly the other three. G is not at the end of any row and is to the right of S. S is
facing A. Q is to the left of R. R is facing G. Which of the following stalls is to the

immediate left of P?
Options :

5310024821. G
5310024822. S

5310024823. R

5310024824, A

Question Number : 86 Question Id : 5310021263 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

%6 9@ WId - A, G, P, Q. R 3R s & Uladqdl # 5U UHR VMU § & 3799 ¥ dH 39
d & i I § 1 G fadl ot diski & Sfd H 781§ 3R S $ a5 AR TS, AD WHA B
QRFIURANEIAGHFIFAEI MURIRITH Y PH T WA P & 3IP a5 2R 2

Options :
5310024821. G

5310024822, S

5310024823. R



5310024824, A

Question Number : 87 Question Id : 5310021264 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

7 persons — P, Q. R. S. T. U and V are sitting in a row such that R is sitting left to P but right
to T. V is sitting right to S and left to T. Similarly, U is sitting right to P and left to T.
Similarly, U is sitting right to P and left to Q. Who is sitting in the middle?

Options :

5310024825. R

5310024826, U
5310024827. V

5310024828. T

Question Number : 87 Question Id : 5310021264 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

7GR -P.Q.R.S. T. U R VIS YT H ST TPR 93 & fH R, P& AU ifb1 T & a1¢
BTV, S D &I 3R T ST 37 51 S8 UbR U, P& &Y 3R T & &0 &6 & | 531
THPR U, PH AL AR QB SN d3 5, S H HH d31 52

Options :

5310024825, R

5310024826, U
5310024827. V

5310024828. T

Sub-Section Number : 2
Sub-Section Id : 531002109
Question Shuffling Allowed : No

Question Id : 5310021265 Question Type : COMPREHENSION Sub Question Shuffling Allowed : Yes Group
Comprehension Questions : No Question Pattern Type : NonMatrix

Question Numbers : (88 to 90)



In the annual festival of a Fashion Institute. a dress designing competition is organized,
students with their self designed dresses are invited to compete. To be shortlisted for the
contest, the following criteria must be fulfilled:

1. The design should be free from plagiarism.

i1. Fabric used should be sourced from India only.
iil. The colours of the dresses should be either Orange or Green majorly.
iv. At most two students should be associated with a single dress.

In case of dresses which satisty all other criteria except

(A) At (ii1), but the dress is majorly of white colour, the final decision for shortlisting will
be of the head of the department.

(B) At (iv) but not more than three students are associated with a single dress, the final
decision of shortlisting will rest with the convener of the competition.

On the basis of the information provided in each case and above stated criteria make a
decision of shortlisting of a particular dress in the question. Do not assume anything on your

OWIL.
Sub questions

Question Number : 88 Question Id : 5310021266 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

D, is a dress made up of linen fabric. It is majorly of orange colour with a tinge of pink on
the cuffs. It is the work of a team comprising of Rahul, Riti and Suresh. The design is
completely original in nature. What will happen to D; in terms of short listing?

Options :

5310024829. It will be shortlisted

5310024830, 1t Will be rejected
5310024831 Decision will be taken by the head of the department.

5310024832, Decision will be taken by the convener of the competition.

Question Number : 89 Question Id : 5310021267 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

‘D>" is a dress made of Jute. It is green coloured. As per the application form of the
competition, two students who are sisters, are behind the design. This 1s exactly the same
design as presented by their elder brother 3 vears back in the same competition. What will
happen to D, in terms of shortlisting?

Options :



5310024833, It will be shortlisted

5310024834, 1t Will be rejected
5310024835, Decision will be taken by the head of the department

5310024836, Decision will be taken by the convener of the competition.

Question Number : 90 Question Id : 5310021268 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
Dj is a dress made of Banarasi Silk. Raj and Simran along with their respective brothers

designed it and made sure it’s a completely new concept in terms of design. The colour of
the dress 1s Green. What will happen to D3 in terms of shortlisting?

Options :

5310024837, Lt will be rejected

5310024838, It will be shortlisted

5310024839 Decision will be taken by the head of the department

5310024840, Decision will be taken by the convener of the competition.

Question Id : 5310021265 Question Type : COMPREHENSION Sub Question Shuffling Allowed : Yes Group
Comprehension Questions : No Question Pattern Type : NonMatrix

Question Numbers : (88 to 90)
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Sub questions

Question Number : 88 Question Id : 5310021266 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

D, [FA &US ¥ 941 U URIS © | 98 T U Y AR J1 &1 § 3R $H IR TamE! 3
&1 Iredp ¢ | U8 gd, A 3R W2 Bt A9 1 b1 ¢ 1| Fasig Ut ave I Hifeis g1 2ie
fe1ReeT1 & HHe § D, &1 a1 g

Options :

5310024829. Q@WW SITUIT

5310024830, oY 3HIHR D G SIE|
5310024831 [AHTTIEAE gRT Aol ferar siro
5310004832, TR & HaoIh gRT A0 forr sma |

Question Number : 89 Question Id : 5310021267 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
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Options :

5310024833. 5@ QMcferte fara SITUITT |

5310024834, <N SRAIHR HR [edr e |
531002435, [AHTTIEAE R Aol ferar simomm
5310024836, MITAIRTAT & HaSd gRT ok fomr S|

Question Number : 90 Question Id : 5310021268 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

D; FRY! (e U -1 o9 5| Ao 3R R A 3Y--3u- Ursdl & 91 A 54

[SoIg fohan 3R gAfed faan o gg SuigA & A | faehd 75 SIaeRu gl S9 &1
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Options :

5310024837. 5_\& QMcfere fdaan SITUITT |

5310024838, U 3R X fdr S|
5310024830, [IHTTTENE GRT (UM ferar Simom|
5310004340, TR & HaoId gRT 01 form sma |

Sub-Section Number : 3
Sub-Section Id : 531002110
Question Shuffling Allowed : No

Question Id : 5310021269 Question Type : COMPREHENSION Sub Question Shuffling Allowed : Yes Group
Comprehension Questions : No Question Pattern Type : NonMatrix

Question Numbers : (91 to 92)



Read the following information carefully and answer the following questions :

Tarun is a specialist in relaxed and vacation friendly designs, especially beach wear. He
wanted to establish his outlet. So. he looked for the location which would fulfil the following
criteria:

. The location should be within a radius of 2 km from a beach.

. The local-tourists' footfall to the location must be at least 1 lakh per season.

3. The foreign-tourists' footfall to the location must be 50,000 per season.

4. Availability of cheap and skilled workforce for the store which could cater both to the
local and foreign tourists.

| o R

If all the criteria are fulfilled, he will choose the location and run the outlet independently. In
case of location, which satisfies all the criteria except:

(A) At (2), if the foreign tourists' footfall is at least 75000 per season, he will appoint a
foreigner as a manager.

(B) At (3).if the local tourist footfall is 1.5 lac per season. he will appoint a local manager.
On the basis of the information provided in each question and the above stated criteria, make
a decision on how would Tarun choose to run his outlet. Do not assume anything on your

OWIL.
Sub questions

Question Number : 91 Question Id : 5310021270 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

A location which i1s 1 km away from the beach. It witnesses a total of 3 lac visitors per
season, including both locals and foreigners. Out of which 75000 per season are foreigners.
The work force there is well trained, fluent in different languages and are available at very
economical wages. What will be the decision of Tarun regarding this place?

Options :

5310024841, WIill choose it and run on his own.

5310024842, Will reject it.
5310024843, Will appoint a foreign manager

5310024844, Will appoint a local manager

Question Number : 92 Question Id : 5310021271 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

A location which 1s 1.2 km away from the beach. It is very famous amongst foreigners who
visit it in numbers of at least 1.5 lac per season. But the locals don’t visit the place much.
Locals visit at the rate of 30,000 per season. A well skilled workforce is also available at a
cheap rate. What will be the decision of Tarun regarding running the outlet at this place?



Options :
5310024845 Will choose 1t and run on his own.

5310024846, Wil reject it
5310024847 Will appoint a foreign manager

5310004848, Will appoint a local manager

Question Id : 5310021269 Question Type : COMPREHENSION Sub Question Shuffling Allowed : Yes Group
Comprehension Questions : No Question Pattern Type : NonMatrix

Question Numbers : (91 to 92)
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Sub questions

Question Number : 91 Question Id : 5310021270 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
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Options :

5310024841 S AU 3R fCH T |

5310024842, 58 HFPR D
5310024843, G TEEdh YA BT
5310024844, I USRI G B

Question Number : 92 Question Id : 5310021271 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

U ®JF o1 9% dc ¥ 1.2 fordl g8 R fya g1 95 facfRml & e 9ga ufis g s ufa
TioH $H Y $HH 1.5 ARG &I I=AT H 54 &5+ 3M1d 6 | <ifchd RIFIG AR 59 518 U
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Options :

5310024545, ©9 I AR AT
5310024346, S5 HETDHR B
5310024847, 1FRA T G BT

5310024848. ] i WW[ gli F El Il

Sub-Section Number : 4
Sub-Section Id : 531002111
Question Shuffling Allowed : Yes

Question Number : 93 Question Id : 5310021272 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
Choose the odd one out.

W X XA

(a) (b) (c) (d) (€)
Options :




5310024849, (d)
5310024850, (D)
5310024851, (@)

5310024852, (€)

Question Number : 93 Question Id : 5310021272 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

EEIEEEAEREETY
X| XA

(a) (b) (c) (d) (e)
Options :

5310024849, (d)

5310024850, (D)
5310024851, (@)

5310024852, (€)

Question Number : 94 Question Id : 5310021273 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
Choose the odd one out.

£\

(a) (b} () (d) (e)
Options :

5310024853, ()

5310024854, (@)

5310024855, (C)



5310024856, (d)

Question Number : 94 Question Id : 5310021273 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

e < &1 99 S|
(al (b () (d) (e
Options :

5310024853, ()
5310024854, (@)
5310024855, (C)

5310024856, (d)

Question Number : 95 Question Id : 5310021274 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
Out of the figures (a). (b). (c). (d) and (e). four are similar in a certain manner and one is
unlike the other four. Choose the one which is different from the rest.

(a) () ch (d) (2)
Options :
5310024857, (€)
5310024858, (€)

5310024859, (D)

5310024860, (d)

Question Number : 95 Question Id : 5310021274 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
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(a} (i) (c)
Options :
5310024857, (€)
5310024858, (€)

5310024859, (D)

5310024860, (d)

(d)

el

General Knowledge And Current Affairs

Section Id :

Section Number :

Section type :

Mandatory or Optional :
Number of Questions :
Number of Questions to be attempted :
Section Marks :

Maximum Instruction Time :
Sub-Section Number :
Sub-Section Id :

Question Shuffling Allowed :

53100252
4

Online
Mandatory
25

25

25

0

1
531002112
Yes

Question Number : 96 Question Id : 5310021275 Question Type : MCQ Option Shuffling : Yes Display Question

Number : Yes Is Question Mandatory : No
Correct Marks : 1 Wrong Marks : 0.25

Which of the following traditional Indian embroidery styles started in Punjab?

Options :
5310024861. Chikankari

5310024862. Pul Kari

5310024863. Kashida

5310024864, P1pll Work



Question Number : 96 Question Id : 5310021275 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
FEfRad d I & Ul YR TRURS HRIGIHRT 1541 Wdleal H oe H 3R g5 A
Options :

5310024861. Iaai 2 é

5310024862. g‘l i [E
5310024863. & Qi al

5310024864, T9TCl db

Question Number : 97 Question Id : 5310021276 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Pantaloon's first store was launched in 1997 at:
Options :

5310024865. Mumbai

5310024866. Kolkata

5310024867. Chennai
5310024868, Bhuvneshwar

Question Number : 97 Question Id : 5310021276 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

1997 H U-=CTelH &l Ugdll &R T 3RY g1 UT|
Options :

5310024865. g Ié
5310024866. ﬂiiﬁlaitill

5310024867. ‘ lé

5310024868. il R




Question Number : 98 Question Id : 5310021277 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

What is the source of the motto Satyameva Jayate inscribed in India’s state emblem?
Options :

5310024369 Mundaka Upanishad

5310024870, Keatha Upanishad
5310024871, 1sha Upanishad

5310004872 Kaushitaki Upanishad

Question Number : 98 Question Id : 5310021277 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

HRA & Udish g § sifded Alel “Tuad Sad” &1 9id 341 52

Options :

5310024869. Egi 3 I &
5310024870. DA Il I I-;

5310024871. g_qn SRIN I?“\
5310024872. PIIRIdI Il 3 I 1\

Question Number : 99 Question Id : 5310021278 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Who among the following was Vogue magazine first editor?
Options :

5310024873, Anna Wintour

5310024874, J0sephine Redding

5310024875. Diana Vreland

5310024876, Anna Harvey



Question Number : 99 Question Id : 5310021278 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

fAafefad & O a7 ufaie1 & ugd Turge o A2

Options :
5310024873, T4l iaa{

5310024874. Gi[i”aj'—'[ it%”

5310024875, STHI aﬁlg

5310024876. SEIN %i

Question Number : 100 Question Id : 5310021279 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Name the Indian beauty pageant who was crowned Femina Miss India World 20247
Options :

5310024877. Nikita Porwal

5310024878, Dhurvi Patel
5310024879 Rekha sharma

5310024880, Ritu Kumar

Question Number : 100 Question Id : 5310021279 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

[T RO T ufqaniie! BT g SfSar 9%y, 2024 ST dTe g 1 4

Options :

5310024877, Tl TIRATE

5310024878. Qﬁf aed
5310024879, X0 X

5310024880. ﬁﬁ g R



Question Number : 101 Question Id : 5310021280 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

The 2024 BRICS Fashion summit was held in
Options :
5310024881. Moscow. Russia

5310024882, 10KYy0. Japan
5310024883, New York, USA

5310024884, Paris, France

Question Number : 101 Question Id : 5310021280 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

2024 ¥ fo/dq B Y c WA ST @S H g Tl

Options :

5310024881. : iEai s E[Qi[”

5310024882. E aEH EIEIE

5310024883. gwl I I

5310024884. IEIEI; i

Question Number : 102 Question Id : 5310021281 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
The 2024 Kerala retail summit was held at:

Options :
5310024885. Kochi
5310024886, Kannur

5310024887, Kollan

5310024888, 1 hrissur

Question Number : 102 Question Id : 5310021281 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No



Correct Marks : 1 Wrong Marks : 0.25
2024 H &Rd Red QI &1 IS Bol il Ul

Options :

5310024885. Eﬁ! % -‘E[

5310024886. g ‘;LE ]}[
5310024887. Eli-iﬁt_l Iﬁ

5310024888. i I !:Ff[

Question Number : 103 Question Id : 5310021282 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

What is the contribution of the retail industry to employment in India as on December 20247
Options :

5310024889. 16%

5310024890. 1 7%
5310024891. 8%

5310024892. 29%

Question Number : 103 Question Id : 5310021282 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

URA ¥ fGHaR 2024 9, JASAIR H Rd (a0 I &1 ARTGH (a1 g2

Options :
5310024889. 1 6%

5310024890. 1 7%
5310024891, 8%

5310024892. 29%

Question Number : 104 Question Id : 5310021283 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
Who among the following is known as the father of Artificial Intelligence (AI)?



Options :
5310024393 Charles Babbage

5310024894, John McCarthy

5310024895, 11m Beners-Lee

5310024896, Pablo Picasso

Question Number : 104 Question Id : 5310021283 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
FEfIRad § I food ST BT (SMCTHIRAA Sedle-U/Al & SH® & =9 H SfHT Sl
52

Options :

5310024893, TTCH Ssio]

5310024894 ST HabhTel
5310024895, 1CH STl
5310024896, OTecT TSI

Question Number : 105 Question Id : 5310021284 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Innovation is defined as:
Options :

5310024897, the commercialization of a new product or process
5310024898, the nvention of a new product or process

5310024899, @ €W product or process idea

5310024900 the implementation of a new production method

Question Number : 105 Question Id : 5310021284 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

JaER @i fog =g § uRviiNd fear mar g2



Options :

5310024897, T4 JTG TT Ul 1 SO Ih 0l
5310024898, 1P 4 IATE IT UichdT BT SdHR

5310024899, 4P TUTI 3l 71 Ufhdr f[aaR

5310024900, P Hg 3dIe- Ugld &1 bE-aa-

Question Number : 106 Question Id : 5310021285 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

India’s first Al teacher Iris was launched in 2024 in:
Options :
5310024901, Maharashtra

5310024902, Kerala

5310024903, Karnataka

5310024904, Tamilnadu

Question Number : 106 Question Id : 5310021285 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

YRd DI Ugdl Al [R1&fb 35RY, 2024 H o Al (3RH) fhoar 71 U7
Options :

5310024901. RTY

A

5310024902. ailﬁl
5310024903, P iaai

5310024904.E N 15

Question Number : 107 Question Id : 5310021286 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
Currency printing press of India is not located in:
Options :



5310024905, Nashik
5310024906. Dewas

5310024907. Salbovi

5310024905, Chandigarh

Question Number : 107 Question Id : 5310021286 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

fFafafad 7 ¥ ffg - R YRAH 519 I &1 ST Ale B1U4 &f [T I Iufkg
el e?
Options :

5310024905, VTP
5310024906, WA
5310024907, TTCISIdl
5310024908, TOITG

Question Number : 108 Question Id : 5310021287 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
Which country's instant payment platform “AANI" was linked with India’s UPI?
Options :

5310024909, Nepal

5310024910, Bhutan

5310024911, Myanmar

5310024912. UAE

Question Number : 108 Question Id : 5310021287 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
fhg 327 T SX e Ui WehiH (debTel YT WehTH) TUUSMS (AANI) HRd &
gutelTs ¥ feid fdbar mar 4



Options :

5310024909. Bl
5310024910. if I

5310024911, FIHIR

5310024912. q\qi

Question Number : 109 Question Id : 5310021288 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Which of the following law does not govern the retail sector in India?
Options :

5310024913, Shop Establishment Act

5310024914, Consumer Protection Act

531002491 5. Legal Metrology Act

5310024916 Indian Penal Code Act

Question Number : 109 Question Id : 5310021288 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

FrafeiRad d O &1 91 S1F YRd 4 Red & of g 98 avdi g2

Options :

5310024913, ST UTITT R IRIGHE
5310024914, SUHITRIT TRE&UT e
5310024915, 1919 AMUGIT A9
5310004916, HRCIT &3 Gigdr sffe=ad

Question Number : 110 Question Id : 5310021289 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
Which among the following is not a constituent of Petroleum?
Options :



5310024917, Petrol

5310024918, Lubricating Oil

5310024919, Paraffin Wax

5310024920. Coke

Question Number : 110 Question Id : 5310021289 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
fFafeRad § O &1 91 UcifegH &1 U 99¢d Tol 67
Options :

5310024917. I 3' 1

~

5310024918, ABP dIcT
5310024919, URITth HIH
5310024920, DI

Question Number : 111 Question Id : 5310021290 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Raw Material Assistance Scheme was launched by:

Options :

5310024971 1 he National Small Industries Corporation, Delhi

5310024922 Ministry of Science and Technology
5310024923, Ministry of Labour

5310004924, Ministry of Commerce. Delhi

Question Number : 111 Question Id : 5310021290 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Fredl AT YerIdT Ao T ACiNgd SIRRCA WH)  gRIARH DI TR AT

Options :




5310024921, T@q Y I T (AT s, e
5310024922. a9 ud ureifiet dare™

5310024923, AH HAAY

5310024924, ATTOTSY HATCH, feed

Question Number : 112 Question Id : 5310021291 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Which institution released the 4th edition of Sustainable Development Goal India Index-
2023-24?

Options :

5310024925 Finance Comimission

5310024926, N1TI Aayog
5310024927. Law Comimission

5310024928 Election Commission

Question Number : 112 Question Id : 5310021291 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

HEAd SAAUH 1Td SISAT Yd1-2023-24" & A1 GEHR] &l [ (e S
far U7

Options :

5310024925, [AT ST

5310024926, ~Tcl ST

5310024927, 1G9 STIRT
5310024928, 37119 AT

Question Number : 113 Question Id : 5310021292 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
Which state ranked first in Sustainable Development Goals (SDG) India Index 2023-247?



Options :
5310024929 Uttar Pradesh

5310024930, Rajasthan

5310024931, Madhya Pradesh

5310024932, Uttarakhand

Question Number : 113 Question Id : 5310021292 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

T SAAUHT T (SDG) YR Fd| (31341 S3a) 2023-24 H HIH-H1 50 U2H
TR W 52

Options :

5310024929, TR UGl

5310024930, XISTRIT
5310024931, H WG

5310024932, 3TIAS

Question Number : 114 Question Id : 5310021293 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
Match the LIST-Iwith LIST-II

LIST-I LIST-II
(Book) (Author)
A |Principles of Marketing I |Phillip Kotlar
B. |Heritage Marketing II. | Shashi Mistura
C. | The Great Fashion Designers IT1. | Brenda Polan
D |Fashion Merchandising Principles and Practice | IV, | James Clark

Choose the correct answer from the options given below:
Options :
5310024933, A-L B-IL, C-IIL, D-IV

5310024934. A-IL. B-III. C-IV, D-I



5310024935, A-IIL B-IV, C-I. D-II

5310024936, A-IV, B-III, C-II. D-I

Question Number : 114 Question Id : 5310021293 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

A1 & I G-I BT e D
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Options :

5310024933, A-L, B-1I, C-III, D-IV

5310024934, A-11, B-IIL. C-IV, D-I

5310024935, A-1IL B-IV, C-I, D-II

5310024936, A-IV, B-III, C-II, D-I

Question Number : 115 Question Id : 5310021294 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
Who is the Author of the famous book “End of Fashion™?

Options :
5310024937, Te11 AgIns
5310024938, Teri Donald

5310024939 Charles James

5310024940 Abhinav Sharma



Question Number : 115 Question Id : 5310021294 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
RIS T® TS 3% B & D B 62
Options :

5310024037, CX1 USTH
5310024938, CXI SIS
5310024939, ATCH SITY
5310024940, AT AT

Question Number : 116 Question Id : 5310021295 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Who is the author of book the “Understanding Fabrics (Practical Approach)"?
Options :

5310024941 Ritu Kumar

5310024942, Akshya Tholia

5310024943. Rohitbal

5310024944, Arvind Tholia

Question Number : 116 Question Id : 5310021295 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

T 3T Bfgar ([dfdedhd TiiE) & dus $IH 82

Options :

5310024941. ﬁg g_: HIR

5310024942, ST&R YT

5310024943, {11l &
5310024944, SIRTdE Yiferar



Question Number : 117 Question Id : 5310021296 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Which of the following is not a part of Supply Chain Management System?
Options :

5310024945, Manufacturer

5310024946, Supplier
5310024947, Competitor

5310024948 Information Flow

Question Number : 117 Question Id : 5310021296 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
FEfIRIT J T & 91 3Mfd 49ar gde= Yo &7 Y J6l 67
Options :

5310024945. ia ! iEl

5310024946. I I\Ii hd

5310024947. QEE gél
5310024948. 5: [ HdTe

Question Number : 118 Question Id : 5310021297 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

By entering into international business, a firm expects improvement in
Options :

5310024949, Marketing

5310024950, All spheres of marketing, operation and finance simultaneously
5310004951 Any or all spheres of marketing. operation and finance

5310024952, Finance only



Question Number : 118 Question Id : 5310021297 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

3RIPIY AR T Y4 b dblg HH T gER @l SR Bl ol

Options :
~C
5310024949 19U (HIp ICTT)

5310004950, THDIAD =9 § 90U, U=mTed 2R fod & ot =i o
5310024051 [9TUM, TETAH 3R fad & foodt uap eryar oot et o
5310024952, Al fad o

Question Number : 119 Question Id : 5310021298 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

In international business, cheaper alternatives to litigation is/are:
Options :

5310024953, Conciliation

5310024954, Arbitration

5310024955, ~Negotiations

5310024956, Conciliation and arbitration

Question Number : 119 Question Id : 5310021298 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
3RV AR H heHaTsll b T fddhed ©:
Options :

5310024953. g G

5310024954, HER[d
5310024955, ST

5310024956. gi G mq AL



Question Number : 120 Question Id : 5310021299 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Exercise “Hariman Shakti — 2024™ was conducted between India and which country?
Options :

5310024957, Japan
5310024958, Malaysia
5310024959, Sri Lanka

5310024960, Afghanistan

Question Number : 120 Question Id : 5310021299 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

3 <A Tfad- 2024 HRT 3R 6T <21 & o= foar mar U

Options :
5310024957, SITUI*

5310024958, ¥ 6”3 0
5310024959. 5”5 DI
5310024960. STHITHEAT

Case Study
Section Id : 53100253
Section Number : 5
Section type : Online
Mandatory or Optional : Mandatory
Number of Questions : 6
Number of Questions to be attempted : 6
Section Marks : 30
Maximum Instruction Time : 0
Sub-Section Number : 1
Sub-Section Id : 531002113
Question Shuffling Allowed : No

Question Id : 5310021300 Question Type : COMPREHENSION Sub Question Shuffling Allowed : Yes Group
Comprehension Questions : No Question Pattern Type : NonMatrix

Question Numbers : (121 to 125)



Read the following text and answer the given questions on the basis of the same:

(1) Nike is a household name synonymous with athleticism. performance, and innovation.
Through its creative marketing strategies and commitment to design, Nike has become a
leader in the sports apparel industry. Nike’s collaboration with athletes like Michael Jordan
led to the creation of the Air Jordan line. Creating ads that resonate emotionally with
consumers, such as the “Find Your Greatness™ campaign, have kept it at the forefront of the
sports industry.

Nike’s brand success lies in its ability to intertwine sports, culture. and personal aspiration.
Its collaborations with athletes, investment in storytelling, and commitment to innovation
have made it a leader in the sports apparel industry. The challenges and criticisms it has
faced provide insight into the complexities of maintaining a global brand. Understanding
Nike’s branding strategies offers an exciting exploration into how a brand can connect with
consumers on multiple levels and across diverse markets.

Sub questions

Question Number : 121 Question Id : 5310021301 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

What is the trademark of Nike?
Options :

5310024961, Just Do It
5310024962, DO 1t Just
5310024963, GO For It

5310024964, Do It

Question Number : 122 Question Id : 5310021302 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
The success of the Nike Sport’s brand is not associated with which of the following factors?

Options :
5310024965, Celebrity endorsements
5310024966. Nike’s relationship with its customers

5310024967, Lnnovation and design

5310024968. IHEX[J ensive merchandise

Question Number : 123 Question Id : 5310021303 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No



Correct Marks : 1 Wrong Marks : 0.25
Fill in the blanks with the most appropriate option:

Customers are when they aspire for the prestige associated with the brand while
making a purchase decision.
Options :

5310024960, Novelty oriented
5310024970, Quality oriented
5310024971 Brand conscious

5310024972, Lmpulsive

Question Number : 124 Question Id : 5310021304 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
Which brand is the major competition of Nike?
Options :

5310024973, LibeIty

5310024974, EI1POr1o Armani

5310024975, SParx

5310024976. Adidas

Question Number : 125 Question Id : 5310021305 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

In today’s time, why must marketing be understood and developed?
Options :

5310024977, 10 get the first mover’s advantage.

5310024978, 10 create value for the customers

5310024979 10 push for higher sales and volumes

5310024980, 10 create innovative products

Question Id : 5310021300 Question Type : COMPREHENSION Sub Question Shuffling Allowed : Yes Group
Comprehension Questions : No Question Pattern Type : NonMatrix

Question Numbers : (121 to 125)
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Sub questions

Question Number : 121 Question Id : 5310021301 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
i} hy C =4

5D B CSHID T §?

Options :

5310024961, °T¥C 2 °€

5310024962. _§r gf— X<

5310024963. Tﬁ %C

5310024964. _ﬁ- Ef

Question Number : 122 Question Id : 5310021302 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

T 9Ud 918 &I Yhddl Hgiiad § ¥ {6y e I Udg 7ol 67

Options :

5310024965, SHCISICT SFTHHA
5310024966, SN0 SUHTGITS & WY A5 & T

5310024967, TATEAR 3R [SoIE



5310024968. Pl H-Gddl IR

Question Number : 123 Question Id : 5310021303 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
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Options :

5310024969. CIEIRECIEIES %E“
5310024970, SordTdl 3 Rl

5310024971, SIS ¥ ai[ |

5310024972. 3“al Ei C

Question Number : 124 Question Id : 5310021304 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Tsd &1 g ufagsf &1 W wie 52

Options :

5310024973, fCTEICT

5310024974, CPATRST SRAT
5310024975, ST

5310024976, CISSTY

Question Number : 125 Question Id : 5310021305 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

gaaH 99 | fague oaf g 3R faeid faar s =g

Options :

5310004977, T TARTEH AT ATH U &= & forg
5310024975, STHIGITS & feTC He Yo & ferg



5310024970, ST TeEhT SR HE dgM & for
5310024980, TATAR] TG S & g

Sub-Section Number : 2
Sub-Section Id : 531002114
Question Shuffling Allowed : No

Question Id : 5310021306 Question Type : COMPREHENSION Sub Question Shuffling Allowed : Yes Group
Comprehension Questions : No Question Pattern Type : NonMatrix

Question Numbers : (126 to 130)

IKEA is a well-known Swedish retail company that sells low cost stylish furniture
that is purchased in a flat-packed form and usually assembled at home. It is known for a
simplistic, clean-lined Scandinavian style. IKEA has large warchouse — style stores
throughout the world. Although there are differences in various regions. the stores are
typically set up into “rooms™ that show the furniture arranged as it would be in homes so
visitors can experience it. They also host kid-friendly play areas and cafeterias with
Scandinavian food. as well as some local dishes.

IKEA stores are often destination shopping centers, where consumers frequently
travel many miles to visit and spend the day enjoying the experience. IKEA executives
believe one reason for IKEA’s success is that it listens to its customers’ need and wants to co-
create value.

“Living Unboring™ is IKEA’s slogan. IKEA's vision is to create a better everyday life
for many and 1s committed to meeting the needs of its customers by creating great customer
experience, whenever and wherever. From helping parents and guardians outfit their kids'
abodes on a budget, to decorating a dorm room with hip but economically viable necessities,
to outfitting any place anyone calls home. IKEA is unique in one very important way: It
offers the experiences of a lifetime and it offers them in-store, online and in our own homes.
It engages us visually, tangibly and practically.

Sub questions

Question Number : 126 Question Id : 5310021307 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

IKEA's model of furniture purchasing is:

Options :

5310024981 Kenown for its large warehouse-style stores throughout the world.

5310024982.

Flat-packed and then assembling it yourself at home which is a new and different way of

doing things for consumers in many countries.

5310024983, 10 host kid-friendly play areas and cafeterias with Scandinavian food.



5310024984 10 provide visual, tangible and practical services.

Question Number : 127 Question Id : 5310021308 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

What is the key factor for the success of IKEA?

Options :

5310024985, 1t provides the products according to the customers’ needs and wants.

5310024986, 1t provides economical products.
5310024987, 1t provides best furniture in the world.

5310024988, 1 here is no competition in that market.

Question Number : 128 Question Id : 5310021309 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
When a customer purchases furniture to decorate their kids' room, which of the following

factors influences their decisions?
Options :

5310024989, Standard of living

5310024990, Education

5310024991, Family

5310024992 Motivation

Question Number : 129 Question Id : 5310021310 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
IKEA offers a good customer experience by providing them all necessary staff service like,
picking up stock. searching stock. and products according to their preferences which helps

IKEA to:
Options :

53100249903, G@in brand popularity.
5310024994, Produce memorable and rewarding experiences and customer loyalty

5310024995, Provide economical products to the customers.



5310024996, 10 €liminate the competition

Question Number : 130 Question Id : 5310021311 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Through the slogan “Live Unboring™, IKEA wants to project a vision of:

Options :

5310024997.

Creating a great customer experience by providing products according to their needs.

5310024998, Providing economical products to their customers.
5310024999 Providing shopping centers at all geographical locations.

5310025000, Providing the best experience to the kids.

Question Id : 5310021306 Question Type : COMPREHENSION Sub Question Shuffling Allowed : Yes Group
Comprehension Questions : No Question Pattern Type : NonMatrix

Question Numbers : (126 to 130)
fFrafafed srgee of ug 3R S YR R 4l & IR difere:
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g8 UIYRYI, WYY WheldHars Al & fou St Sidl g1 engfear & dguf fay |
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IO 3R WReD! GR1 304 dadi & 19T GoUaiRid H4 ¥ R [hdl Hef Bl
A U Y Hdgr] oedl 9 Yafeid & db; [l Yl ®IF &l 59 SR gyl
BT b I TR DI Sl b | AT bAT 98 6 Ayl AR fAfRy &: ug Sfiaud= are
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Sub questions

Question Number : 126 Question Id : 5310021307 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

35l BT B ER d &I Alsd 4aT ¢ fd

Options :

5310024981, Tyl fay 7 3o 9217 IEREISH-el HeRi & fo uiis 6|

5310024982.

Fele-Ude dUl 54 OR R 39 o4aiRid &1 dgd 9N o= § IuHiadrsli & ferg dief
GuTfed/aTd & &1 9di 3R 3 RIBT 6|

5310024983, SP1SAATS HISH & TTY Hihe AT 3R SIA-GduT Ad &1 BT 5T

5310024984, =4 U1, g 3R agIRe YaI UG 6|

Question Number : 127 Question Id : 5310021308 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

35l &1 T el b1 - HRUI H1 57

Options :

110024055, TEDI DI SR 3R Tw13M & SFUR IATE UG HAT

5310024986, TP B! 3G UGTH BT

5310024087, 9% H TAYY Wil UG BT
5310024985, STOIR H ITDI g Uiaeae Tl ¢ |

Question Number : 128 Question Id : 5310021309 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

T4 U 1o 3T T BT HER] GYiwid B3 & (A TR @Riedl o, df (HgfiRad d
Y DY DRH YD (01 DI THIdd Bl 52

Options :
5310024989. G“a;[ SR

5310024990, TRTET



Question Number : 129 Question Id : 5310021310 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

STl ATBH| DI I | UGS & SIUR W% Hal, el o, 9l 2R 3dieA
ASE B S THIT SReXd UGH S Sgad) Udl UGH Bl 6, Ol 36 [HHfeRad |
Heddl UGH A& |

Options :

5310024993. 3 d sifs Uit Elgalii |

5310024904, FTGTTR Ud TIHETT SFHd TUT ATeeh IBIGR] Jford B H
5310024995. qed] &l [HHEdl 3d1G el & H

5310024996, TR THT B H

Question Number : 130 Question Id : 5310021311 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

TS AT & TN “ferd AR & AreH § ASfhar &1 PP 6:

Options :
5310024997 STD 1 SRRl B STHR IAIG UG HRh 5k AT6dH 3JHT DI T BT
5310024998, 31T ATGDI Dl [HHRIAT SATE UG B

5310024999 Hﬂ-ﬁﬂ-ﬁ?ﬁﬁ*ﬁﬁﬁ 2] [ﬁl a’)";'( JUcTsR] BT

5310025000, STCIP| D1 HAHF S(IHT UG BT

Sub-Section Number : 3
Sub-Section Id : 531002115
Question Shuffling Allowed : No

Question Id : 5310021312 Question Type : COMPREHENSION Sub Question Shuffling Allowed : Yes Group
Comprehension Questions : No Question Pattern Type : NonMatrix

Question Numbers : (131 to 135)



Read the following text and answer the following questions on the basis of the same:
New Delhi-based women power clothing brand. Qua, has collaborated with top Indian
women cricketers for its pre-fall 2024 campaign ahead of the upcoming ICC Women's T20
World Cup. Named *Modern Heroine’, the campaign celebrates the spirit of women in sports
and their discipline, hard work, dedication, and the pursuit of excellence. The players roped
in for the ads include right-handed batters Shafali Verma and Jemimah Rodrigues, the right-
arm off-break bowler Shreyanka Patil, and the slow left-arm orthodox bowler Radha Yadav.
Qua's choice of selecting these women cricketers stemmed from its objective to represent
them as the modern-day icons of empowerment. It wanted to underline that power dressing
could easily blend the tenacity of sport with the elegance and sophistication of fashion.
Qua’s pre-fall 2024 campaign featuring Indian women cricketers will be amplified across
platforms, with an emphasis on influencer collaborations. targeted performance ads. and
partnerships with top-tier fashion magazines.

Explaining the thought process behind featuring female cricketers in the campaign and the
intended messaging, Rupanshi Agarwal, co-founder and CEO of Qua, said,"The core
message behind the *Modern Heroine” campaign is to celebrate the multidimensional
strength and individuality of women by reimagining what it means to be powerful in today’s
world.” Rupanshi further explains that this collaboration marks a deliberate evolution in the
brand’s journey. As the brand has grown and its audience has diversified, a need was felt to
connect with a broad spectrum of strong. inspirational women. The collaboration with
sportswomen, specifically cricketers, represents QUA’s recognition of the shifting cultural
landscape in India, where female sportspersons are emerging as powerful role models,
breaking all barriers.

Sub questions

Question Number : 131 Question Id : 5310021313 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Qua’s pre-fall 2024 campaign celebrates the spirit of women in sports. The campaign was
named :

Options :

5310025001, Qua’s Herolne

5310025002, Modern Women in Sports

5310025003. Modern Heroine

5310025004, Modern Lady

Question Number : 132 Question Id : 5310021314 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25



What was the reason behind Qua’s choice of selecting Indian women cricketers for its
campaign?

Options :

5310025005, 10 promote gender equality

5310025006, 10 grab attention of the potential customers.
5310025007, 10 promote cricket

5310025008, 10 represent the women cricketers as icons of empowerment.

Question Number : 133 Question Id : 5310021315 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

What was the idea behind the campaign?

Options :

5310025009, 1 e brand wanted to launch a distinct product.

5310025010, 1he brand wanted to address issues like gender discrimination, etc.

5310025011.
The brand wanted to highlight the strength, resilience and determination of modern day

women.

5310025012.
The brand wanted to promote women cricket which is not considered as important as men’s

cricket.

Question Number : 134 Question Id : 5310021316 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

An effective advertising campaign must not:
Options :

5310025013, Revolve around a strong single idea.
5310025014, Appeal to the self-interest of customers

5310025015. Enc ourage transparency.

5310025016, Reinforce stereotypes or promote unrealistic ideas.



Question Number : 135 Question Id : 5310021317 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

The fastest growing medium of advertising is
Options :

5310025017. Television

5310025018. Radio

5310025019. Internet

5310025020, -NeWspaper

Question Id : 5310021312 Question Type : COMPREHENSION Sub Question Shuffling Allowed : Yes Group
Comprehension Questions : No Question Pattern Type : NonMatrix

Question Numbers : (131 to 135)
fFrafafed srgee o ue 3R S AMYR R 74l & IR SIfemg:
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Sub questions




Question Number : 131 Question Id : 5310021313 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
B3 UL Hid 2024 AT Tdl § Afgarsil &1 HIa=1 &1 o1y J41d1 6| 59 AE &1

BIEESCIRIIRCIE
Options :

5310025001 BT DI AP

5310025002. EI ‘If[\}ﬂg b H E 1IN
5310025003. \3{[%‘ ! 4
5310025004. 3{[%‘ ! ﬁ

Question Number : 132 Question Id : 5310021314 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

‘B3 GRI U HUTH & o YR Afgdl fdhdh el &1 999 6 & Ules &I SR U2

Options :
5310025005, 1< HHI-Ad] &l dgldl ¢l

5310025006, GUITIT UG BT M SATH N HAT|

5310025007, [PDC DI IGIAT T

5310025005, TRAAIBRU b D] &b = H AG [dhdrex] Bl HEUd BRAT

Question Number : 133 Question Id : 5310021315 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

=9 IHTHE & Ules &1 f[aaR o412

Options :
5310025009. dis fafRy Idre | Sl dlgdl YTl

5310025010, SIS TCITT HEHTa, STfe el bl Halferd BT d1gdr Al

5310025011.

1S MY ARG DI Hotddl, S lad 3R T¢ FYT B UG RId ST dedl ATl



5310025012.

S e fdhdic @l dgral &A1 dTgdl U1, Sl JoY fdhdie [old-1 Hg@yu] Aol SHT STl

Question Number : 134 Question Id : 5310021316 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

foreft et farqmes siftrar & o <nfire et g aife:

Options :

3100250, [T IGRTTE Ul AR & SRIUTY o =R 0/ Saiferd ST =ien.
5310025014, ATED b W-f5d BT (Ui B3|

310025015, TRGIRIAT BT TGTAT

5310025016, IATG! DI G TETCId AT SUaT SARAA® [ddRl Dl Gg1al &A1l

Question Number : 135 Question Id : 5310021317 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

ERICE IR EEGEEEGIR
Options :

5310025017. éEi EEI [
5310025018. ii%a[

5310025019. EEE i

5310025020, HHIHR-UA

/ELI,‘JJ

Sub-Section Number : 4
Sub-Section Id : 531002116
Question Shuffling Allowed : No

Question Id : 5310021318 Question Type : COMPREHENSION Sub Question Shuffling Allowed : Yes Group
Comprehension Questions : No Question Pattern Type : NonMatrix

Question Numbers : (136 to 140)



(ii) Read the following passage carefully and answer the given questions:

Vancl, rated as the largest online and phone-based own-brand apparel retailer in China,
was formally established in 2007, and led the Deloitte Technology Fast 500 Asia Pacific
2009 ranking with a three-year revenue growth rate of 29.577%. It took over its rival PPG in
terms of sales only 5 months after its establishment, creating a commercial marketing myth
in the Chinese garment industry. Vancl has fast become China’s first (online) business —to-
customer brand for men’s clothing. Through a series of brand and product positioning, Vancl
successfully extended the range of products from men’s shirts to Polo shirts, pants, shoes and
other clothing and household goods which mainly target the white collar workers and
students. In 2009, the company confinued to expand its product lines by entering the
women’s clothing market by marketing footwear. Vancl has quickly made itself a familiar
name to netizens in China under a unique marketing model using online advertisements. The
company sells more than 30,000 items ranging from shirts and shoes to home textiles. The
company currently has more than 800 employees.

According to the 2010 China’s Online shopping Market Monitoring Report™ by
IResearch Consulting Group. Vancl took a share of 5.3% of independent sales turnover of
Chinese B2C online shopping market in the 3rd quarter of 2008 and enjoyed 28.4% of the
domestic apparel e-commerce share in 2009, thus ranking top in the fast fashion online
retailing in China. Sales of Vancl was recorded worth RMB 2 billion in 2010 and expects
the figure to grow to RMB 6 billion in 2011, according to Sohu report in Jan. 2011.

Yet Vancl’s success is no accident. It gained success primarily based on proper product and
brand positioning, B2C online direct-selling model. multiple channels promotion, high-
quality products. fair price, efficient logistics. favourable user experience and good team
management.

Sub questions

Question Number : 136 Question Id : 5310021319 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Vancl gained its success through product and brand positioning. What do you understand by
brand positioning?

Options :

5310025021.

The process of establishing a unique and valuable place for a brand in the minds of target

consumers.

5310025022.
The process to change the identity of a competitor’s brand in the minds of consumers.

5310025023, 1 he process of registration and legalization of the company’s product name.

5310025024.
It is the pictorial symbol of the company intended to communicate with the consumers.



Question Number : 137 Question Id : 5310021320 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Why brand positioning is important for the company?

Options :

5310025025, 1t can help the company to make better adjustments to their products.

5310025026, 1t helps in expanding the market area of the company.

5310025027.
It helps to differentiate the brand from competitors, establish a unique identity, and
communicate with the target audience.

5310025008, 1t helps the consumer in learning about a product.

Question Number : 138 Question Id : 5310021321 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Which of the following brand positioning strategies is NOT used by the “Vancl™?
Options :

5310025020, Consider how consumers perceive the price of their product.

5310025030.
Focus on making the brand the most accessible and easy-to-use option for consumers.

5310025031 vancl’ uses different mode of promotion to promote the product,

5310025032, vancl ruins its rival’s brand image in consumers' mind.

Question Number : 139 Question Id : 5310021322 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Vancl has quickly made itself a familiar name to netizens in China by using online
advertisements. Identify which is NOT a feature of online advertisement?

Options :

5310025033, 1 he performance of online advertising can be easily measured and assessed.
5310025034

It is an affordable way of advertising compared to traditional methods such as television

advertising.

5310025035, Complete secrecy is maintained in this type of advertising media.



5310025036, 1t offers more flexibility than other type of advertising media.

Question Number : 140 Question Id : 5310021323 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
A marketing strategy that involves changing a brand’s status in the marketplace to keep up

with consumer needs and wants is:
Options :

5310025037, Brand Positioning
5310025038, Brand Repositioning
5310025039, Brand Depositioning

5310025040, Brand Logo

Question Id : 5310021318 Question Type : COMPREHENSION Sub Question Shuffling Allowed : Yes Group
Comprehension Questions : No Question Pattern Type : NonMatrix

Question Numbers : (136 to 140)



(i) FFrafafea T ot A A 18 R fRr U usi & IR &
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Sub questions

Question Number : 136 Question Id : 5310021319 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
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Options :
5310025021.
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Question Number : 137 Question Id : 5310021320 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

U & o SIS TiST=IT-1 &t eyl

Options :

5310025025, TG PUHI DI U IdIG] H dgR FHTHSH B H HGG B Ghdl 6|
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Question Number : 138 Question Id : 5310021321 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
fAgfRad # 9 o It s nifsrifa IoEifT Ao gR1 SUanT 961 &1 St o2
Options :
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5310025030.
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Question Number : 139 Question Id : 5310021322 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

3Tl fARITT &1 SUANT SR “deber” A =i H Afesi=d & o< TG B Sfedl 6l U
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Options :
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5310025034.

g calfde A S TRUR® ddid! & ga1 § fa9o- &1 Us fewad aiie o
5310005035, 39 YBPR & A0 HifSan o gt Mu=iRrar sl Sl 3|
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Question Number : 140 Question Id : 5310021323 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Qe AT [¢T1 UM ForaH SUHITT &1 Slewd! 3R gwa13fl &l IR1 HvA & fold deIR &
sie @ UG &I g1 WHA &
Options :

5310025037. SIS CI iégl L
5310025038, SITS il[i Emi I I
5310025039. SIS IEQI EIQ ii[”

5310025040. SIS E”] ”

Sub-Section Number : 5
Sub-Section Id : 531002117
Question Shuffling Allowed : No

Question Id : 5310021324 Question Type : COMPREHENSION Sub Question Shuffling Allowed : Yes Group
Comprehension Questions : No Question Pattern Type : NonMatrix

Question Numbers : (141 to 145)



Read the following passage carefully and answer the given questions:
Barington Mills manufactures denim jeans from two primary raw materials, cotton and dye,
which includes lapped cotton. spun yarn and undyed cloth. The supply chain for denim jeans
i1s pivoted on a straight-forward manufacturing process with a distinct set of suppliers.
Barington Mills has more than 157 suppliers that serve its needs, including first tier
suppliers that supply it directly, second tier suppliers that supply to first-tier suppliers and
third tier suppliers that supply to second-tier suppliers, and so on. The supply chain is also an
integrated group of business processes and activities with the same goal — providing
customer satisfaction, so that the demand for a product is forecast., and plans and schedules
made to meet these demands within a time-frame. Barington Mills uses IT and Internet to
further improve its supply chain performance. Information is the essential link between all
supply chain processes and members. Internet and information technology allow real-time,
online communication throughout the supply chain. It allows Barington Mills to cut down its
geographical barriers, which facilitates fast and accessible supply chains. Now-a-days,
however, Barington Mills is concerned about the ‘bullwhip effect” which occurs when slight
demand variability is magnified as information moves back upstream. The upstream supply
chain members are basic suppliers, while downstream supply chain members are

distributors, warehouses. and eventual end-use customers.
Sub questions

Question Number : 141 Question Id : 5310021325 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Which of the following statements is incorrect with regards to supply chain management?
Options :

5310025041.

A supply chain management encompasses all activities associated with the flow and

transformation of goods and services.

5310025042.
The supply chain is also an integrated group of processes to source, make and deliver

products.

5310025043, 1he supply chain management is less responsive to customer needs.

5310025044, 1he supply chain is also associated with information flows.

Question Number : 142 Question Id : 5310021326 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

The ‘Bullwhip effect’ means:

Options :

5310025045, 1 he replacement of physical business processes with electronic ones.



5310025046,
Distorted information or the lack of information. such as inaccurate demand data or

forecasts, from the customer end can ripple back upstream through the supply chain and
magnify demand variability at each stage.

5310025047.
Computer-readable codes are attached to items flowing through the supply chain, including

products, containers, packages and even vehicles.

5310025048.
A process for two or more companies in a supply chain to synchronize their demand

forecasts into a single plan to meet customer demand.

Question Number : 143 Question Id : 5310021327 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Which of the following is NOT a part of Barington Mills™ Internet Supply Chain
Management strategy?

Options :

5310025049.

They can communicate with customers and other businesses within and outside their supply

chain anyvwhere in the world in real time.
5310025050.

The Internet has torn down geographic barriers, enabling them to access markets and
suppliers around the world that were previously inaccessible.

5310025051 1 he Internet makes it easier for them to deal with many more suppliers.

5310025057, 1 he Internet adds speed and accessibility to the supply chain.

Question Number : 144 Question Id : 5310021328 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Which of the following is not a downstream supply chain member?
Options :

5310025053, Distributors

5310025054, Raw material supplier

5310025055, Warehouses

5310025056. Final customer



Question Number : 145 Question Id : 5310021329 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
Fill in the blank with the most appropriate option -

links all aspects of the supply chain.
Options :
5310025057. Internet

5310025058, lventory

5310025059 Information

5310025060, Suppliers

Question Id : 5310021324 Question Type : COMPREHENSION Sub Question Shuffling Allowed : Yes Group
Comprehension Questions : No Question Pattern Type : NonMatrix

Question Numbers : (141 to 145)
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Question Number : 141 Question Id : 5310021325 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
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Question Number : 142 Question Id : 5310021326 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
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Question Number : 144 Question Id : 5310021328 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
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Options :
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Question Number : 145 Question Id : 5310021329 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
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Sub-Section Number : 6
Sub-Section Id : 531002118
Question Shuffling Allowed : No

Question Id : 5310021330 Question Type : COMPREHENSION Sub Question Shuffling Allowed : Yes Group
Comprehension Questions : No Question Pattern Type : NonMatrix

Question Numbers : (146 to 150)
Read the following text and answer the following questions on the basis of it:

Now-a-days, the movements of slow fashion and minimalism remain steadfast,
advocating for a departure from the frenetic pace of fast fashion and urging customers to
embrace a more mindful and sustainable approach to dressing. These trends resonate deeply
with an increasingly conscious consumer base that values quality over quantity.

Slow fashion encourages investment in timeless, durable pieces designed for
longevity, thereby reducing the cycle of frequent purchases and curbing waste. By curating
collections that embody the ethos of show fashion and embracing minimalist aesthetics,
retailers can cater to the preferences of conscious consumers seeking sustainable fashion
choices.

Maati i1s an Udaipur-based ethical fashion label started by Neha Kabra. The
clothing is adaptable, skin-friendly and environmentally beneficial. It has a zero-waste
strategy, which includes, upcycling varns, using natural dyes, and collaborates with local
artisans from all across the country.

Sub questions

Question Number : 146 Question Id : 5310021331 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Which of the following statements does not explain the concept of slow or sustainable
fashion?

Options :

5310025061 Slow fashion encourages the investment in timeless and durable pieces.

5310025062.
Slow fashion contradicts the existing societal conventions such as “more is more™ and ‘faster

and cheaper is better”.

5310025063.
Sustainable fashion strives to develop an industry that benefits both the environment and

people.

5310025064, SUstainable fashion is less expensive than fast fashion.



Question Number : 147 Question Id : 5310021332 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

“Slow fashion is a movement that advocates environmental and social justice in the fashion
industry™.

Which of the following statements is FALSE in respect to the above line?

Options :

5310025065.

Manufacturing that respects the environment by using low—waste processes and avoiding

harmful chemicals.

5310025066, Outsourcing the manufacturing to countries like China to save costs on labour.
5310025067, Providing workers a living wage and healthy working conditions.

5310025068, Using natural fibers, deadstock fabrics or old textiles for upcycling.

Question Number : 148 Question Id : 5310021333 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Which of the following is NOT an example of sustainable fashion practices?

Options :

5310025069.

Ka Sha is a brand that creates a clothing line out of plastic gunny bags and second hand

sneakers.

5310025070.
The brand, Chola, produces all of their clothing entirely from post-consumer waste textiles

and recovered cotton.

5310025071.
Doodlage is a brand that replicates age-old Indian traditions of restoring existing materials

like patchwork out of old clothes.

5310025072.
Picco is a brand that uses synthetic materials like rayon. polyester and nylon in order to

create less expensive clothes in bulk quantity.

Question Number : 149 Question Id : 5310021334 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25

Four friends, Rahul, Dev. Ajay and Asha went shopping.

Which of them do you think is the most ethical and thoughtful shopper?
Options :



5310025073, Rahul chooses only big brands, buying clothes from H&M and Zara.
5310025074, D€V looks for more cheaper options while purchasing clothes and shoes.
5310025075, AJay chooses only trendy and in-fashion clothes.

5310025076, Asha invests in timeless patterns and styles irrespective of price.

Question Number : 150 Question Id : 5310021335 Question Type : MCQ Option Shuffling : Yes Display Question
Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
Many businesses are jumping on the environmental bandwagon and making false claims
about their sustainable practices. This is known as

Options :
5310025077, Wheedling

5310025078, Overfishing
5310025079, Greenwashing

5310025080, Brainwashing

Question Id : 5310021330 Question Type : COMPREHENSION Sub Question Shuffling Allowed : Yes Group
Comprehension Questions : No Question Pattern Type : NonMatrix

Question Numbers : (146 to 150)
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Number : Yes Is Question Mandatory : No

Correct Marks : 1 Wrong Marks : 0.25
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